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Abstract 

The number of traffic accidents because of distracted driving is increasing rapidly worldwide. Hence, the main objective 

of the present study is to review the effects of different distracting factors on driving performance indicators. Distracting 

factors considered in this study are roadside advertisements (billboards), mobile use, in-built vehicle systems, and 

sleepiness; and driving performance indicators are lane deviation, reaction time, and speed variation. Studies from existing 

literature reveal that all the distracting factors distract drivers from forwarding roadways in many ways. The location and 

content displayed on the billboard and the use of mobile phones increase reaction time. However, the former decreases the 

driver’s ability to control the vehicle, and the latter increases the speed variation and reduces lane-keeping capacity. Lateral 

vehicle control and reaction time are compromised when drivers engage in searching for songs or videos on music players. 

When sleepiness occurs, drivers exhibit a higher standard deviation of speed and a decreased headway distance. 

Nevertheless, most of the studies in this area are carried out in developed countries like the USA and European countries. 

Therefore, a detailed study and further research in developing countries like India, where activities like installing billboards 

and mobile phone use are increasing day by day due to the rapid urbanization of major cities in the country, are quite 

essential. 
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1. Introduction 

According to the World Health Organization (W.H.O) (2018) [1], road traffic crashes cause 1.35 million deaths each 

year, making them the eighth highest cause of mortality for individuals of all ages worldwide. Distraction while driving 

is considered a severe and growing concern that poses a hazard to road traffic safety (W.H.O, 2018). Distraction has 

been defined in several ways over the years. Still, the most widely accepted definition is a "diversion of attention away 

from activities critical for safe driving towards a competing activity, which may result in insufficient or no attention to 

activities critical for safe driving" [2]. It can deteriorate driving performance visually (not looking at the road), 

cognitively (not paying attention to the road), and physically (hands off the steering wheel) [3, 4]. Distracted driving 

occurs when the primary task (driving) is shared with a non-driving related secondary task. It was observed that the co-

occurrence of distracted driving with other driving behaviors or secondary tasks increased the probability of near-crash 

and crash events [5]. Two general categories of the non-driving related secondary tasks are internal (such as mobile 

phone use, etc.) and external (e.g., looking at roadside advertising signs, etc.) [6]. 

Recently, there has been a great effort to research how and why road traffic accidents increase due to distracted 

driving. This article studies the literature on the relationship between distracting factors and driving performance. 
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However, there is a broad range of distracting factors affecting driving performance. In recent decades, many researchers 

have shown that distracting factors such as roadside advertisements, mobile phone use, in-built vehicle technology, and 

sleepiness are associated with higher crash risk [7–9]. Hence, a detailed study has been carried out on these four 

distracting factors.  

This study presents the effect of four distracting factors (roadside advertisement, mobile use, in-built vehicle system, 

and sleepiness) on driving performance (lateral and longitudinal control of vehicle, eye fixation, response time, gap 

acceptance, and workload). In the following sections (sections 2–5), previous work on the factors mentioned above in 

the context of different driving performance measures is reviewed. The summary and future research directions are 

discussed in section six, followed by the conclusions in section seven. Finally, a summary of the studies, the data, and 

key findings on the four aforementioned distracting factors is presented in Tables A1 to A4 in Appendix I. 

2. Roadside Advertisement/Billboard 

The main aim of installing roadside advertisements along roadways is to attract the attention of the road users as 

much as possible. This provides a massive benefit to the advertisers [10]. In professional literature, roadside 

advertisements, roadside advertising signs, and billboards are used interchangeably. Billboard is defined as “any off-

premises external-to-vehicle advertising sign that is permanently constructed along a roadway and conveys visual 

information” [11]. Roadside advertisements/billboards and external distractors are being employed more than ever 

before due to improved technology and the significance of commercials in society. However, billboards, more than other 

external elements, can endanger traffic safety because of their enticing character [12]. In other words, these billboards 

can influence a variety of driving performances, such as response time, vehicle lateral control, and situation awareness, 

posing a risk to road safety [13]. Specifically, these billboards may divert driver attention away from the road ahead, 

hinder visibility at intersections, pose a physical hazard to the vehicle that deviates from the route, or obstruct attention 

to formal traffic signs [14]. 

Billboard presence demonstrated a detrimental effect on numerous driving performance measures and increased the 

risk of a crash [15–17]. Young et al. (2009) [18] studied the effect of billboards on driving performance under three 

different roadway conditions: rural, urban, and motorways. The results revealed that vehicle lateral control decreased 

significantly in the presence of billboards for motorways and rural roads. Similarly, Bendak and Al-Saleh (2010) [15] 

also observed that roadways with billboards induced more lateral deviations and instances of carelessly crossing risky 

junctions when compared to road stretches without billboards. Edquist et al. (2011) [19] used ISO standardized Lane 

Change Test to investigate the level of distraction induced by billboards, and they reported that billboards distracted 

drivers' eyes away from the road ahead and caused a 0.5 to 1-second delay in responding to traffic signs, increasing the 

incidence of driver errors. According to Herrstedt et al. (2013) [16], billboards captured drivers' attention to the point 

where they affect driving performance measures and road traffic safety. They reported that the safety buffer (the time 

required by the driver to respond to a sudden dangerous situation that requires immediate action to avoid an accident) 

to the vehicle ahead is less than 2 seconds for about 25% of the glances and less than 1.5 seconds for 20% of the 

advertising glances. Belyusar et al. (2016) [7] observed that drivers were distracted by the presence of digital billboards 

because they spent a significantly larger portion of time staring off-road when digital billboards were visible. The results 

of the study reported that several glances in the direction of billboards lasted longer than 2 seconds. This could increase 

the chance of crash occurrence, as past research found that off-road glance time longer than 2 seconds doubled the 

likelihood of near-collisions and crashes [20]. Recently, Meuleners et al. (2020) [8] found that the vehicle's lane position 

and speed were more variable in a roadway with a billboard when compared to a street without a billboard. Furthermore, 

drivers in the vicinity of billboard spent more time in high-risk headways of 2 seconds and very high-risk headways of 

0.25 seconds than in an area without billboard, front, suggesting that billboard may increase crash risk. 

The previous studies found that the impact of billboards on driving performance varies depending on the billboards' 

and drivers' characteristics [6, 21, 22]. Characteristics of the billboard include the type of display [11, 23, 24], the content 

of the display [25–28], and the level of illumination [29, 30]. Driver characteristics includes age [31–33], and gender 

[31, 32, 34]. The impact can also vary with respect to the placement/locations of billboards [8, 17, 21] and environmental 

conditions [32, 35]. 

2.1. Types of Display 

Static and digital (also known as electronic) billboards were commonly used in the literature [6] for studying their 

effect on driving performance. Static billboards convey a single image and are passive in nature. On the other hand, 

digital billboards display numerous images that alter at specified times and are active in nature [11]. Other types of 

advertising signs are less commonly included in the literature, like video-based signs, Light Emitting Diode (LED) signs, 

3D signs, etc. Recently, the use of business-logo signs on highways has been increasing, which has captured the attention 

of scientific researchers. Generally, these signs do not seem to affect driver visual behaviors [36, 37], though speed is 

reduced while viewing nine-panel signs in comparison to six-panels [38]. 
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When comparing the effects of static and digital billboards on driving performance, it was observed that digital 

billboards caused drivers to be more distracted than static billboards [39–41]. In a naturalistic study, Beijer et al. (2004) 

[23] focused on the glance behavior of twenty drivers at different billboards along a Toronto expressway in Canada. 

They observed that the number of glances for digital billboards was significantly higher than static billboards. The 

number of average glance durations for digital billboards was also higher than for static billboards. In another naturalistic 

study, Dukic et al. (2013) [35] looked at gaze patterns of forty-one Swedish drivers considering four digital billboards, 

seven traffic signs, and one traditional billboard. When compared to other road signs, the authors found that digital 

billboards caused drivers to become more distracted by garnering more and longer stares. During the day, drivers spent 

an average of 2.25 seconds fixating on electronic billboards, compared to 0.87 seconds for other traffic signs. In a 

simulation study, Stavrinos et al. (2016) [24] investigated the visual behavior of drivers using two types of digital 

billboards (250-foot and 500-foot digital billboards) and traditional billboards. They observed that digital billboards 

took drivers' eyes more away from the roadway when compared to traditional billboards. It was also observed that the 

500- foot digital billboards took more driver’s attention than the other types of billboards. In a similar study, Milloy and 

Caird (2011) [40] found that more collisions occurred in the presence of video billboards than in the presence of static 

billboards or the absence of billboards. When drivers saw video billboards, they were reported to take longer to apply 

the lead vehicle brake, compared with that while crossing static billboards or no billboard at all. 

2.2. Content of Billboard 

The emotional and arousal content of the billboards can influence driver behavior. For example, Megías et al. (2011) 

[42] looked into the impact of billboard emotional content on the alteration of driver attention in a high-risk driving 

situation. Negative and positive emotional commercials were found to evoke more fixations and total fixation time than 

neutral advertisements. Furthermore, drivers took a long time to gaze in case of negative billboards when compared to 

positive and neutral billboards, resulting in more glances away from the road as a result of this attentional catch. Trick 

et al. (2012) [27] displayed images on a dashboard-embedded screen, and participants were made to respond (using a 

button press) as to whether the image was positive or negative in valence. They observed that positive contents were 

linked to better vehicle steering control than negative contents, especially when both arousal levels were low. Chan & 

Singhal (2013) [25] explored the ability of emotional content on billboards to distract drivers and found that the presence 

of bad emotional phrases reduced the speed of the vehicle and slowed reaction times in comparison with positive 

emotional phrases. In another simulation research, the same authors reported that emotion-related auditory distraction 

can affect driver focus whether the emotional content is negative or positive. On comparison to distractions due to 

positive and neutral content on billboards, negative distractions had more detrimental effects on lateral control and speed 

of the vehicle [26]. Recently, Walker & Trick (2019) [28] observed that the driver could be distracted by the emotional 

content of roadside images displayed on billboards, even if drivers were not compelled to look at the images. It was 

reported that the emotional (positive high-arousal and negative low-arousal) content of the billboard caused the greatest 

variation in steering in the 50-meter period following a billboard. Maliszewski et al. (2019) [43] conducted three studies 

in which drivers were generally found to be very sensitive in the presence of erotic content billboards. The results of 

study I (nationwide survey) revealed that polish drivers considered sexual information on roadside advertising to be 

distracting and perilous. According to the Attentional-Network test (study-II), response time was extended in cognitive 

tasks due to the presence of sexual information on roadside advertisements. In the simulation study (Study-III), the 

authors observed driving fluency being disrupted in the presence of a roadside advertisement containing sexual content. 

The reason for this could be that drivers' attention was diverted away from the road due to the presence of such 

advertisement, resulting in the driver losing lateral control and speed of the vehicle. 

Some studies showed increased reaction time and reduced cognitive resources when participants were presented with 

digital billboards that display longer slogans. Harasimczuk et al. (2021) [44] observed that participants' driving 

performance was found to be lower in the case of longer slogan condition when compared to short-slogan one. 

Additionally, Schieber et al. (2014) [45] found that drivers experienced greater variation in steering and longer gaze 

durations when they were presented with eight or more words in digital billboards. 

2.3. Level of Illumination 

Despite limited research connecting illumination levels to impaired driving performance, Zalesinska (2018) [30] 

reported that those billboard surfaces with a size of over 0.58×0.38m and brightness of more than 400 cd/m2 were 

negatively related to the visual performance of drivers. Domke et al. (2011) [46] affirmed the presence of high luminance 

billboard surfaces in the presence of low luminance in the vicinity of billboards. The presence of such billboards 

distracted drivers and impaired driving performance. High luminance of LED billboards against a low background 

luminance and high contrast of dynamically changing images were found to increase driver gaze duration and affect the 

visual perfection of the driver.  

Recently, Tomczuk et al. (2020) [29] conducted pilot field studies to determine whether excessive brightness of 

media is a problem in Poland country and what percentage of media is affected. The light parameters (carrier luminance, 
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background luminance, and contrast) and geometric dimensions of 227 billboards' surfaces were measured. The study 

revealed that the permissible brightness levels were frequently exceeded in LED billboards. It was reported that the light 

coming from billboards (TVs with LED light sources with high illuminance values of 4000 to 7000 cd/m2 and 1000 to 

4000 cd/m2 for 15 media and 19 media respectively) becomes brighter, causing higher distraction and posing a potential 

threat to the drivers. This negative effect was multiplied when digital billboards were installed. To avoid distraction, 

they also suggested that the medium's brightness should be adjusted to match the brightness of the environment where 

it was used. 

2.4. Location/Placement of Billboard 

Wallace (2003) [22] suggested that there were two specific situations where billboards could function as distractors: 

at junctions and on long monotonous roads (such as motorways). The billboards on curves were particularly problematic 

because they had the potential to be distracting in a situation where the cognitive load was high [47], and the billboards 

should be avoided at dangerous bends and intersections (or nearby) [15, 48]. According to Mollu et al. (2018) [17], 

installing digital billboard signs near already attention-demanding locations, such as pedestrian crossings should be 

avoided. They found that in a retail zone roadway, there were more eye glances than in a built-up area roadway. 

Sheykhfard & Haghighi (2019) [32] found that having a long sight distance to view digital billboards and having digital 

billboards installed at road intersections and verges increased the likelihood of driver distraction. 

Crundall et al. (2006) [21] used driving videos to compare two different billboard types placed in different locations 

and investigated the glance and gaze behaviors of drivers. SLB (short level billboard) and RLB (3m raised level 

billboard) were the two types of billboards. The authors observed that SLBs received the highest number of fixations 

when drivers were only looking for threats and the fewest number of fixations when they were instructed to look for 

billboards. In addition, SLBs had longer fixations than RLBs. Beijer et al. (2004) [23] found that billboard placed in the 

centerline of view attracts more attention, no matter how far their distance from the road. Targosiński (2017) [49] 

confirmed this finding, observing that if the billboard was close to the centerline of the driver's view - and if it was 

appealing to drivers - it was watched more frequently. Herrstedt et al. (2017) [39] observed that billboards, which were 

placed in such a way that they appear centrally in the visual field of the drivers, drew more attention. The results of the 

study carried out by Meuleners et al. (2020) [8] revealed an unexpected finding: drivers were less distracted by billboards 

on the edge of the road than by billboards immediately above the road. Billboards directly above the road are thought to 

be less distracting because they do not force the driver to glance away from the street ahead. 

2.5. Driver Characteristics (Age and Gender) 

Many researchers examined the relationship between driver characteristics (age and gender) and the effect of 

billboards [11], and most of the studies had shown mixed results. According to some studies, the presence of billboards 

had a negative impact on younger drivers. For example, in an early review study, Farbry et al. (2001) [50] observed that 

young drivers took a longer time to detect hazards, especially if the hazard is distant or emerging, in the presence of 

billboards. Stavrinos et al. (2016) [24] revealed that compared to both middle (35-55 years) and older (≥65 years) age 

groups, young drivers (16-19 years) had more and longer glances at all billboard types. Older drivers, on the other hand, 

spent more time looking at static billboards than they did at other types of billboards. Olejniczak-serowiec et al. (2017) 

[51] found that a higher level of distraction due to billboards was found among novice drivers. Sheykhfard & Haghighi 

(2019) [32] found that young and novice drivers (≤ 30 years) have a higher distraction in the presence of digital 

billboards than older drivers (≥ 60 years). In contrast, Edquist et al. (2011) [19] observed that old age drivers exhibited 

more lane change errors when compared to young-aged (18-25 years) and middle-aged (26-55 years) drivers, especially 

in the presence of billboards. Topolšek et al. (2016) [33] observed that drivers’ age was not associated with the detection 

of the number of static billboards. 

Olejniczak-serowiec et al. (2017) [31] reported that males get more distracted than females in the presence of 

billboards with sexual content. Sheykhfard and Haghighi (2019) [32] found that male drivers get more distractions due 

to digital billboards than female drivers. The underestimation of the hazardous effect of distraction on the likelihood of 

driving errors and higher risk-related behaviors among male drivers could be one explanation. In contrast, Misokefalou 

et al. (2016) [34] indicated that gender differences were not statistically significant. 

2.6. Environmental Conditions 

Some researchers have investigated the effect of billboards on drivers’ visual performance under different 

environmental conditions. For example, Sheykhfard & Haghighi (2019) [32] conducted a naturalistic study to examine 

drivers’ distraction behavior due to the presence of digital billboards in day and night environments. They observed that 

drivers were found to be more distracted at night and during foggy, snowy, cloudy, and rainy weather than during the 

day and when the weather was clear. The light from billboards becomes more visible in low-visibility conditions, causing 

drivers more distraction (more staring). However, Dukic et al. (2013) [35] showed no significant differences between 

daytime and night-time driving to digital billboards. 
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3. Mobile Phone Use 

Ferdinand and Menachemi (2014) [52] observed that driving performance had a destructive relationship with 

secondary tasks like the use of the mobile phone. Recently, it was observed that the mere presence of mobile distracted 

drivers, especially those who were highly dependent on their mobile phones [53]. Distracted drivers exhibited 

significantly more driving errors, such as speeding and collision than those in the phone absent condition, irrespective 

of proximity to the phone and whether it was on or off [53]. The use of a cell phone while driving is one of the most 

distracting elements that can impair driving performance and raise the likelihood of a severe car crash [54–56]. In 

addition to talking, messaging, and searching for information, mobile phone use nowadays encompasses a wide range 

of activities, such as emailing, gaming, surfing social media, and listening to music. Chinese drivers' five most common 

tasks were surfing, talking, messaging, changing phone positions, and phone in hand [57]. The impact of all of these 

phone tasks on driving performance has resulted in varying degrees of driver distraction. Therefore, a deeper 

understanding of secondary phone tasks (such as texting, browsing, etc.) and their impacts on driver behaviors and 

driving performance is required. The review analysis of how driving performance measures (such as speed, lane change, 

headway) are affected by the use of secondary phone tasks (such as texting, dialing, conversing, etc.), demographic 

variables (such as age, gender, and driving experience), and driving context (such as road type and weather) is outlined 

below. 

3.1. Various Types of Secondary Phone Tasks 

3.1.1. Conversation 

Benedetto et al. (2012) [58] used a simulation study to examine the effect of three types of phone handset use (Hand-

held, hands-free, and hands-free voice) on driving performance measures (reaction time and longitudinal distance) under 

various road conditions (urban, rural, and motorway). They found that the reaction time of drivers increased while 

conversing, regardless of the handset types and urban roadway curvature. However, on rural roads, the reaction times 

did not alter considerably. In some situations (Hand-held along tangent and Hands-free voice along curve), they 

decreased whereas, on motorways, reaction times recorded in all types of mobiles were very similar to that of the control 

scenario for the tangent case while increasing for curve geometry. These results corroborated the findings of some 

studies [59-61]. Törnros and Bolling (2006) [61] observed that conversing drivers while driving on a rural roadway with 

a speed limit of 90km/h took longer to react than those driving on a low-complexity urban road with a 50km/h speed 

limit. After reviewing the findings of numerous studies, Caird et al. (2008) [59] observed that talking on a mobile while 

driving increased the reaction time of the drivers. They reported that the standard deviation exhibited variation from 

0.17 to 0.31 seconds, and the mean increase in reaction time was slightly more than 0.2 seconds. In another simulation 

study, Haque and Washington (2014) [62] observed that drivers involved in a phone call lowered the vehicle speed faster 

and more promptly than the drivers who were not involved. Recently, the statistical results showed that secondary tasks 

such as mobile conversing, texting, and handling children, caused drivers to reduce their speed significantly, compared 

to the non-distracted condition [63].  

Briggs et al. (2011) [64] observed that the degree of detrimental in driving performance depended on the type of 

conversation the drivers were having. The results reported that drivers who engaged in emotional conversation had a 

much higher cognitive task, made more driving errors, and had a considerable decrease in the range of their eye fixations, 

indicating a visual tunneling pattern. In a similar type of study, Dula et al. (2011) [65] observed that mobile phone use 

has a more detrimental effect on driving performance measures: an increase in the number of centerline crossings and 

speeding incidents, especially when the mobile conversation is emotionally intense and thus posing more dangerous 

driving. However, the study results of Garrison & Williams (2013) [66] and Reimer et al. (2014) [67] revealed that 

mobile-distracted drivers have less lane variation while conversing compared to non-distracted drivers. Some studies 

have shown that the change in lane position between phone and no phone conditions is insignificant (e.g., [68, 69]). 

Choudhary and Velaga (2017) [70] investigated and modeled the effects of mobile talking and texting on Indian 

drivers' driving performance in terms of average speed and ability to avoid accidents. The authors found that while 

engaged in talking and texting tasks on the phone, drivers reduced their average speed by 2.62 m/s and 5.29 m/s, 

respectively, to compensate for the increased workload. It was also reported that talking on the phone or texting while 

driving increased the risk of a crash by three and four times, respectively [70]. 

Wang et al. (2020) [57] investigated the effect of mobile use on various driving performance measures in a 

naturalistic study. The authors found that during phone periods, the standard deviation of three performance measures 

(speed, lane offset, and headway) was considerably lower than during baseline periods. These results indicated the 

mobile-use drivers had less fluctuation in their driving when compared to non-use drivers. The finding on headway from 

this study was consistent with Metz et al. (2015) [71], who found an increase in headway while talking on the mobile 

phone. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

387 

 

3.1.2. Texting 

Mobile texting had been the worst driving condition [72] because mobile texting required more visual demands than 

a mobile conversation [73]. Drivers involved in texting while driving were associated with more crashes than drivers 

not engaged in texting [74–76]. Kim et al. (2013) [77] conducted a simulation study in which drivers were asked to drive 

for 2 minutes with a constant distance and speed (80 km/h or 100 km/h). Drivers only drove for the first minute. For a 

further minute, drivers just drove or performed an activity (driving + SMS) while driving. They found that, even for 

very experienced taxi drivers over the age of 50, performing extra tasks in unforeseen scenarios reduced the smoothness 

or skill of the driving action and increased braking time response, affecting thus safe driving performance. The authors 

found that the braking reaction time of drivers while texting was significantly longer than that of drivers who drove only 

for both driving speeds. The 100 km/h braking time was considerably longer than the 80 km/h condition. Similarly, 

Drews et al. (2009) reported that drivers were 0.2 s slower to respond to brake application while driving + texting than 

under driving conditions only. He et al. (2014) [78] also observed that the braking reaction time of drivers who drove 

only was considerably shorter than that under the condition of handheld mobile phone use.  

Alosco et al. (2012) [74] found that the drivers' texting group exhibited more middle line crossings than the drivers 

without texting. Also, more road edge excursion was observed in the drivers’ texting group when compared to the eating 

group and control group. Stavrinos et al. (2013) [76] revealed that distracted drivers, particularly texting, exhibited more 

lane deviations and greater fluctuation in speed, affecting traffic flow. He et al. (2014) [78] found that lane deviation 

under the drive-only condition was considerably smaller than driving with mobile phone use condition. Rumschlag et 

al. (2015) [79] found that mobile texting significantly increased lane deviation in a driving simulator. 

He et al. (2014) [78] observed that drivers exhibited a significantly higher standard deviation of speed while texting. 

Recently, Morgenstern et al. (2020) [80] found that drivers reduced vehicle speed by 2 km/h when sending messages 

and picked up speed after completing the messaging task. This finding is consistent with the conclusion of Schneidereit 

et al. (2017) [81], who observed that drivers lowered their driving speed by about 0.50 km/h after starting messaging 

and increased their driving speed by about 1 km/h after they finished messaging. 

Drews et al. (2009) [75] found that texting drivers exhibited larger variation in the following distance when compared 

to single-task drivers (driving only condition). The drivers involved in texting while driving sometimes increased their 

following distance and drove at a lower minimum following distance as compared to single-task drivers. In a simulation 

study conducted by Hosking et al. (2009) [82], drivers' variability in following distances to lead vehicles increased by 

up to 150 percent when they were texting messages while driving. Similarly, Choi et al. (2013) [83] also found that 

mobile phone use (e.g., messaging and searching direction) decreased the smoothness or skill of driving movement and 

increased vehicle’s anterior-posterior and medio-lateral variability, impairing driving performance. Kim et al. (2013) 

[77] found that highly experienced taxi drivers exhibited increased horizontal variability of the vehicle while carrying 

out secondary tasks during unseen situations, resulting in more rear-end collisions with cars ahead. The results showed 

that the lateral variation in the driving with texting condition was considerably larger than that of the driving-only 

condition for both driving speeds. He et al. (2014) [78] observed that the standard deviation of gap distance for handheld 

phone use while driving was considerably more than that for hands-free phone use and drive-only conditions. 

3.1.3. Answering 

In a controlled laboratory experiment, Schattler et al. (2006) [60] found that the distractions produced by answering 

a call and conversing on a mobile phone considerably reduced driving performance. The findings revealed that when 

drivers used their cellphones while driving, average speeds were much slower, proportions of improper lateral placement 

were significantly greater, and the number of traffic crashes increased dramatically. Pouyakian et al. (2013) [84] 

observed that speed and headway were essential factors in deciding whether or not to accept or reject a phone call. When 

the headway distance was larger than 25 m, drivers were observed to receive phone calls more regularly than when the 

headway distance was 5 m and 15 m, respectively. 

3.1.4. Browsing 

Basacik et al. (2011) [85] observed that smartphone use for sending and receiving messages on social media 

increased reaction time by about 30%. It was also reported that drivers were unable to keep the vehicle at the centerline 

of the lane while browsing social media. Furthermore, it was also reported that the drivers drove at a more variable time 

headway because their ability to respond as rapidly to a leading car gradually altering speed decreased when browsing. 

Mcnabb & Gray (2016) [86] also observed that messaging and surfing social networking sites on mobile have an adverse 

effect on driving performance. They observed that brake reaction times and time headway were significantly greater in 

the texting conditions as compared to both the social media browsing (Facebook, Snapchat, Instagram) conditions and 

the baseline. Similarly, Hashash et al. (2019) [87] observed that texting took longer reaction times than browsing social 

media. The authors showed no significant influence of texting and browsing on average lane position variation, contrary 

to Basacik et al. (2011) [85]. 
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3.1.5. Dialing and Emailing 

Xiong et al. (2015) [88] observed that drivers drove slower under sparse traffic conditions while involving visual-

manual tasks like emailing and dialing compared to baseline conditions; however, the maximum speed of the distracted 

drivers was slightly higher in dense traffic conditions.  

These tasks (such as reading, texting, conversation, browsing, and emailing) influence the driver’s visual and manual 

distraction level. Visual distractions, commonly found in most drivers, are distractions that pull the driver's eyes and 

focus off from the roadway, even if just for a few seconds. Visual distraction is measured by eyes-off-road duration time 

(EORT), frequency of eyes-off-road glance (EORG), and total eyes-off-road time (TEORT). EORT is the portion of 

time in which driver’s eyes are away from the road in front of them, and TEORT is total measurement. Manual 

distraction [89] is when a driver becomes busy while operating a mobile phone with one or both hands during driving. 

In a quasi-naturalistic study, Owens et al. (2011) [90] observed that handheld texting diverted drivers' attention away 

from the road more regularly and for longer durations of time, compromising vehicle control when compared to the 

baseline condition. Mckeever et al. (2013) [91] illustrated that time required for mobile texting (118s) was almost twice 

the time taken by radio tuning tasks (the 60s) in a simulation study. It was reported that drivers get distracted for longer 

durations while messaging than when listening to the radio. Furthermore, a longer duration was observed in both 2-

words and 5-words text messages, thus indicating an increased risk of distracted driving when texting. In another 

simulation study, Hashash et al. (2019) [87] found that secondary tasks such as messaging and surfing social networking 

sites significantly lowered visual focus on the road. Based on the number of fixations on the street, the results showed 

that drivers glanced away more from the road when surfing social media and much more when texting. Compared to no 

mobile use condition, a lower average fixation time during both texting and surfing indicated drivers had been no longer 

cognitively processing the surroundings and what's occurring in it as profoundly or very well during both conditions 

[87]. The results of a case-cohort approach by Simons-Morton et al. (2014) [92] revealed that driver’s eye glance away 

from the forward roadway while using phone operations (like talking, texting, dialing, reaching, etc.) increased the 

likelihood of a crash and near-crash occurrence. 

In a naturalistic study, Fitch et al. (2015) [93] found that drivers’ mean percentage of TEORT increased while using 

a hand-held phone for texting and decreased while using the same phone for conversation, demonstrating that drivers 

checked out the forward roadway extra frequently. Through a driving simulator experiment, Jeong & Liu (2019) [94] 

found that drivers exhibited longer and more frequent eyes-off-road behaviors (i.e., higher % EORG and % EORT) on 

curved roads while performing secondary tasks. The authors reported that the drivers on sharper curved roads while 

performing non-driving-related tasks gave more and longer attention to the forward streets. According to Wang et al. 

(2020) [57], surfing, talking, messaging, changing phone location, and phone in hand were accounted for 98.8 percent 

of all secondary phone tasks in the study. These tasks affected the performance of drivers visually and manually. With 

5662 incidents of eyes-off-road and an average EORT of 3.16 s, which is comparable to 22.82 m of driving recklessly 

at a speed of 26 km/h, phone use increased visual distraction to a higher level. This distraction was exacerbated by 

manual distraction because 17 percent of mobile use time was spent with both hands [57].  

Christoph et al. (2013) [95] observed that the average duration of a manually distracted driver while using a mobile 

phone (31.0 s, SD=15.5) was substantially longer than that of the drivers who used a navigation system (20.9 s, SD= 

9.6). Kujala & Mäkelä (2018) [89] assessed how many times the drivers touched their phones in an hour and found that 

the average speed varied depending on the number of touches and the type of road. 

3.2. Types of Mobile Phone Handsets 

Törnros & Bolling (2006) [61] found that conversation via handsfree phones was not safer than conversation via 

handheld phones. It was reported that drivers reduced driving speed in all situations while having a handheld phone 

conversation. However, handsfree phone conversations slowed them down only in rural 90 and urban complex scenarios. 

This finding was in line with the results of Burns et al. (2002) [96] and Patten et al. (2004) [97] studies, who observed 

that driving speed reduced more when conversing with a handheld phone. One possible explanation is that drivers start 

underestimating the risk involved with a phone conversation when using a hands-free phone and thus do not adjust as 

much by reducing speed as they do when using a handheld phone. This finding was substantiated to some extent with 

the results of Benedetto et al. (2012) [58], who observed that minimum longitudinal distance (headway) between 

vehicles decreased under different types of roads (urban, rural, and motorways), especially if the mobile phone used was 

a hands-free type.  

When a driver conversed with hands-free mobile, Saifuzzaman et al. (2015) [98] noticed a 0.33s increase in time 

headway and a 0.75s increase when a driver spoke with a handed phone. He et al. (2014) [78] found that driving 

performance was more impaired in the handheld texting condition when compared to speech-based texting condition. 

They found that handheld texting increased braking reaction time and large fluctuation in lane position and gap distance. 

Drivers who texted with a hand-held phone followed longer distances to the vehicle ahead and drove closer to the left 
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side of the lane boundary. Soccolich et al. (2014) [99] observed that drivers preferred to use handheld phones for 

conversation than hands-free phones because the drivers found hands-free phones to be less handy for secondary tasks 

like messaging and dialing. However, Ishigami & Klein (2009) [100] and Lipovac et al. (2017) [101] observed that 

performance measures while using a hands-free mobile were not notably better than those while using a handheld 

mobile. Similarly, Haque & Washington (2015) [62] observed insignificant variations in braking behavior between 

handed and hands-free mobile conditions. When approaching a pedestrian crossing, drivers who were distracted by 

handed mobile conversations required roughly 8% less time to reduce their starting speed to 20 km/h than drivers 

conversing with hands-free phones [62]. 

Fitch et al. (2013) [102] found that the drivers who used the handed phone while driving had more crash risk (RR = 

1.73) than those drivers who used portable (RR = 1.06) or integrated (RR = 0.57) hands-free phones in on-road driving 

research. Li et al. (2019) [103] illustrated that drivers who used handheld mobiles took longer to apply brakes than those 

who used hands-free phones. They were also likely to be involved in a high crash risk group. 

Some previous studies showed the effect of different mobile input interfaces on driving performance [67, 69, 104]. 

Reimer et al. (2014) [67] found that mobile with a keyboard interface had less influence on driving performance because 

tactile pushbuttons necessitate fewer looks away from the road. It was observed that the average number of looks longer 

than 1.6 seconds on the iPhone was 2.1 times that of the flip phone. Furthermore, it was found that the lane deviation 

was more significant when dialing the flip phone than when dialing the iPhone. Yannis et al. (2014) [104] found that 

crash probability increased for the drivers involved in texting with touch screen mobile phones while driving at a speed 

higher than the mean speed. However, Young et al. (2014) [69] observed that performance deteriorations were identical 

for both numeric keypad and touch screen phones. 

3.3. Characteristics of Drivers (Age, Gender, and Driving Experience) 

3.3.1. Age 

Gras et al. (2007) [105] observed that younger drivers were involved more than older drivers in sending messages 

while driving. Lipovac et al. (2017) [101] conducted a literature review and found that younger male drivers used their 

mobiles more regularly while driving than women and older males. Tractinsky et al. (2013) [106] observed that 

experienced and older drivers initiated fewer phone calls when compared to young drivers because experienced drivers 

and older drivers were both sensitive to road type when initiating calls and to the context of the calls (incoming vs. 

outgoing). In contrast, Asbridge et al. (2013) [107] observed that mobile tasks less influenced younger drivers in terms 

of brake response time and cognitive deficiencies than older drivers. Compared to more experienced drivers, adolescent 

drivers were much less affected by texting distraction [79]. Liu & Ou (2011) [108] found that using hands-free mobile 

had a considerably significant impact on older drivers' performance (such as accuracy, reaction time, etc.) than younger 

drivers. Recently, it was observed that compared to the old group, distracted young drivers tend to drive comparatively 

faster and with smaller headway, consequently possessing a higher risk of an accident [63]. 

3.3.2. Gender and driving experience 

Gender and driving experience were identified as significant driving performance indicators [76, 103, and 109]. In 

a field study, Hallett et al. (2012) [109] found that the average number of text messages sent by males while driving was 

higher than the numbers sent by female drivers. Compared to male drivers, Reimer et al. (2014) [67] observed that 

female drivers, who used flip phones, looked most of the time on the road and had a minimum probability of 

demonstrating long-duration off-road glances. Li et al. (2019) [103] observed that female and non-professional drivers 

had a higher probability of engaging in unsafe driving behavior than male drivers and professional drivers. However, 

the study carried out by Stavrinos et al. (2013) [76] revealed no significant variations in driving experience when 

involved in mobile phone use while driving. Rumschlag et al. (2015) observed that driver gender was not substantially 

connected with lane deviations while mobile texting. 

3.4. Road Conditions and Environment 

The impact of road and environmental factors on various driving performance measures was studied under different 

scenarios. The typical road conditions considered were urban roads, rural roads, and motorways, and environmental 

conditions were daytime and nighttime driving under clear and rainy weather. Yannis et al. (2014) [104] observed that 

mobile texting has an adverse effect on the driver's reaction time and speed of the vehicle on both urban and rural 

roadways in various weather situations. It was reported that speed reduction was higher on urban roads, and higher 

increased reaction time was on rural roads under all different environmental conditions (good weather, rainy condition, 

and night driving). Furthermore, compared to free driving, the risk of a crash was 2.9 times higher when reading the 

message and 8.3 times higher when writing a message on urban roadways. The respective crash probabilities for reading 

and writing messages were 1.4 and 1.5 times higher in the case of rural roads. Xiong et al. (2015) [88] observed that 

drivers were involved in fast driving during the day than at night, and they drove slower in medium traffic than in 
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scattered traffic scenarios when they were on the phone. Kujala & Mäkelä (2018) [89] observed that drivers' mean speeds 

on highways were proportionately greater than that on major, minor, and urban roads when they were using their phones. 

Christoph et al. (2019) [110] found that the duration of mobile phone use was substantially longer on motorways than 

that on rural roadways. It was also revealed that when a passenger was present, drivers utilized their cellphones less. 

4. In-Built Vehicle System 

The automobile has seen significant improvements in recent years. Many in-car technologies, such as vehicle 

navigation systems, wireless Internet capability, wireless messaging, and audio systems, have been implemented by 

vehicle manufacturers. Although the expansion of new in-vehicle technologies is undoubtedly concerning, several 

studies have shown that these facilities simultaneously distract drivers and degrade driving performance [e.g., 111-113]. 

Drivers get distracted while driving and are involved simultaneously in the operation of in-vehicle devices such as 

radio/audio systems [114-116], video/navigation systems [115], and wireless internet systems [113]. 

It was observed that drivers performed different secondary tasks due to many in-vehicle devices, and they were 

related to either visual, auditory, manual, or cognitive distraction [117–120]. Eye glance is one of the most often utilized 

indicators to analyze the distraction effect of in-vehicle secondary tasks, as eye glance data offers crucial information 

for better comprehension of the mechanism of driver attention associated with distraction [121–123]. Glance distractions 

demand a driver temporarily divert their focus from the road and do some auxiliary tasks at this time [116]. Young et 

al. (2012) [124] investigated the effects of music tasks on driving performance using eye glance behavior. They observed 

that doing music searches while driving caused drivers to glance away from the road for longer periods. This finding 

was substantiated to some extent to the results of [125], who found that distractions were frequently linked to poor 

driving performance as evaluated by eyes directed inside rather than outside the car. Similarly, Xian & Jin (2015) [113] 

found that receiving and sending an e-mail on iPad4 while driving caused drivers to glance away from the road for 

longer periods and reduced the ability of the drivers to keep a steady lane position. Recently, Li et al. (2019) [103] used 

Eco-Safe Human-Machine-Interface in a simulation study to explore drivers' gaze behaviors as measures of the 

distraction of drivers. The results demonstrated that such a driving system increased the eco-safe driving behaviors of 

the drivers while causing no visual distraction. 

Young et al. (2012) [124] observed that using an iPod touch screen interface to search for music reduced lateral 

vehicle control (111 percent more lane excursions and 27 percent higher standard deviation of lane position). In a driving 

simulator study conducted in California, Salvucci et al. (2007) [126] observed a higher lateral lane deviation while 

engaged on music player tasks (like watching a video, selecting an item). However, the authors also reported no effect 

on lane position or vehicle speed while listening to songs. In a similar study, Crisler et al. (2008) [127] observed that 

the drivers struggled to keep their vehicles in proper lane position while controlling an iPod during driving. However, 

this iPod task caused significant variation in driving speed. 

Furthermore, Chisholm et al. (2008) [128] found that the drivers had more substantial amounts of steering angle 

variability in the difficult iPod condition than in the baseline. This variation mainly occurred on freeways, followed by 

residential and urban roadways. Finally, Ma et al. (2018) [115] concluded that when driving task demands are high, all 

in-vehicle information systems, particularly the operation of visualized navigation systems and portable audio players, 

should be prohibited to reduce driver distraction. This is because the study's findings showed that if the visual scan range 

of the driver moves away from the road beyond a certain threshold, indicators of distraction, such as lane position 

deviation, lane departure, brake time, increase. Furthermore, they also concluded that in-vehicle distraction from 67% 

of the in-vehicle facilities was avoidable. 

Choudhary & Velaga (2019b) [111] conducted a simulation study to examine the distracting effects of using a phone 

and a music player at unsignalized junctions to assess Indian drivers' driving performance. They observed that drivers' 

gap acceptance behavior deteriorated significantly due to the music player activities and that the results could be even 

worse because the drivers were unaware of the increased risk connected with the music player operation and did not 

compensate for the workload. 

5. Sleepiness 

Sleepiness/drowsiness is a typical symptom of sleep loss, which can be caused by acute or chronic, total or partial 

sleep deprivation, or interrupted sleep. Sleep deprivation has been linked to increased dangerous behavior, impaired 

decision-making, a decreased ability to adapt behavior quickly to changing environmental demands, and increased driver 

distraction during tedious work [129]. Sleepiness while driving increased the probability of a crash by 2.51 times [130]. 

Many researchers have examined the impact of the sleepiness factor on different aspects of driving performance, 

including Lateral position [131–133]; Speed [134–136]; Brake reaction time [137–139], and Time headway [140-142]. 
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5.1. Lateral Position 

Gillberg et al. (1996) [143] observed that professional drivers exhibited more fluctuation in lane position during 

night driving. Similarly, Lenné et al. (1998) [144] found that both professional and non-professional drivers' lateral 

positions of vehicles may be destabilized when they are drowsy. Sleepiness or fatigue increased to a higher level while 

driving on long monotonous roads/ long ‘boring’ stretches of road (such as motorways) [22]. Thiffault & Bergeron 

(2003) [132] used a steering wheel movement (SWM) analysis approach to analyze the effect of the monotony of 

roadside visual stimulation in a driving simulator study. They concluded that sleepiness caused drivers to respond slower 

to lane position deviations and with larger steering wheel movements. A similar finding was found in the study of Loon 

et al. (2015) [145], who used a high-fidelity driving simulator with a monotonous (night time) driving task. The authors 

observed that drivers resorted to more severe steering wheel angles for higher levels of sleepiness when the lateral 

position deviated further from the driver’s mean. Recently, it was observed that the standard deviation of lateral position 

was increased when drivers were sleepy and after sleep compared to when drivers were alert [146]. 

Philip et al. (2005) [147] found that sleep restriction impaired driving performance (vehicle lateral control) even 

though 8 hours of wakefulness and 105 minutes of driving times were both quite short. After sleep restriction, overall 

line crossing increased from 66 to 535 crossings (Incidence Rate Ratio = 8.1). Anderson & Horne (2013) [131] 

conducted a pilot study whereby participants were instructed to drive in a driving simulator for two h during the diurnal 

afternoon drive after a previous night’s sleep restriction of 5h. They observed that driving in the afternoon after a 

previous night’s sleep restriction of 5h increased distraction level, resulting in more driving mishaps with at least two 

wheels off the carriageway. Jackson et al. (2013) [138] investigated the effect of 27h total sleep deprivation on different 

aspects of driving performance. Subjects were instructed to drive in the middle of the left-hand lane for 30 minutes with 

a speed of 60 to 80 km/h on a continuous 2-lane highway with a series of straight and curvy highways in the AusEd 

driving simulation test. The study found that when compared to regular sleep, lateral lane deviation was significantly 

impaired after 27h sleep deprivation. The percentage increase in lateral lane deviation was 25% in the sleep deprivation 

condition. In another simulation study, Howard et al. (2014) [137] observed a continuous and considerable increase in 

lateral lane position after subjects had been awake for 17 to 24 hours. The lateral lane position fluctuated throughout the 

day, with more alteration in the early afternoon and a gradual decline after midnight. Professional and non-professional 

drivers showed no differences in performance changes. Williamson et al. (2014) [133] observed that sleepy drivers were 

more than 9 times more likely to cross a centerline than those who evaluated themselves as an alert. The result of Pack 

et al. (2006) [148] showed that short sleep duration impaired commercial drivers' driving skills (lateral vehicle control). 

In contrast, Miyata et al. (2010) [139] found insignificant differences in the standard deviation of lane position for the 

road-tracking test and coefficient of variation of the car-following test between insufficient (<4h sleep) and sufficient 

sleep (> 8h sleep) conditions. 

5.2. Speed 

Jackson et al. (2013) [138] observed that speed variability was greatly affected following sleep deprivation compared 

to regular sleep in a simulation study. The percentage increase in speed variability was 43.4% after 27h sleep deprivation. 

The study results by Howard et al. (2014) [137] revealed a considerable increase in speed variability on a simulated 

driving task after subjects had been awake for 17 to 24 hours. The speed of the vehicle fluctuated throughout the day. 

There was a steady increase in speed variation after 17h of extended awake, with a 24.9 percent increase after 23h of 

awake compared to the first one. Professional and non-professional drivers showed no differences in performance 

changes. This finding was corroborated by Lenné et al. (1998) [144]. They observed that 36 hours of sleep deprivation 

severely impaired both inexperienced and experienced drivers’ ability to keep a constant speed. The authors reported an 

increase in the standard deviation of the running speed when sleepiness occurred.  

Aidman et al. (2018) [134] examined the effect of caffeine on the link between driving performance and sleepiness 

over a 50-hour sleep deprivation period. Subjects were asked to execute fifteen identical 40-minute driving assignments 

over the course of 50 hours and were advised to drive in the left lane at an average speed of 80 kilometers per hour. 

Subjects were randomly divided into the caffeine group (who received four dosages of caffeine chewing gum every two 

hours) and the placebo group (who received no caffeine chewing gum). Driver’s sleepiness level was measured through 

Johns Drowsiness Scale (JDS) score. They found that in the placebo group, speed variability (km/h) increased with 

increasing sleepiness level and that while the same pattern was observed initially (up to JDS= 5) in the caffeine group, 

the rate of speed variability was noticeably lower than in the placebo group, with a paradoxical decline in speed 

variability observed above JDS =5. 

5.3. Reaction Time 

In a simulation study, Lenné et al. (1998) [144] observed that when compared to experienced drivers, inexperienced 

drivers took a longer time to apply vehicle break-ins in both sleep-deprived and non-sleep-deprived conditions. Philip 

et al. (2005) [147] conducted a naturalistic study on an open French highway, in which 22 healthy French males were 
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instructed to drive five identical 200 km sessions with a constant speed of 130 km/h on separated lanes motorway for 

105 minutes (each session). It was reported that sleepiness (sleep restriction) combined with fatigue increased the 

reaction time of drivers, which might increase distractibility and driving incidents. This finding was validated in Jackson 

et al. (2013) [138]. When participants were sleep-deprived, they were considerably slower to brake in reaction to 

approaching trucks. Miyata et al. (2010) [139] investigated the impact of insufficient sleep (less than 4 hours) on driving 

performance in nineteen healthy Japanese adults. They observed that in the harsh-braking test, the brake reaction time 

was considerably longer after insufficient sleep (less than 8 hours of sleep) than it was after sufficient sleep (> 8 hours 

of sleep). Furthermore, the authors reported that one night of insufficient sleep harmed the subjects' daily cognitive 

function and driving performance. Howard et al. (2014) [137] observed that drivers’ response time to apply break 

increased in the Psychomotor Vigilance Task test after subjects had been awake for 17 to 24 hours. 

5.4. Time Headway 

In an epidemiological study, Åkerstedt et al. (2001) [141] described that rear-end accidents occurred when the 

distance between two vehicles deteriorated due to falling asleep. The same result was found in a study conducted by 

Abe et al. (2010) [140]. Zhang et al. (2016) [142] investigated the performance of a driver’s car-following behavior 

when drivers were under the influence of sleepiness or fatigue. They found that sleepy driving significantly affected 

performance measure time headway. The study results indicated that at high fatigue levels, drivers decreased headway 

distance, i.e., drivers followed the leading vehicle at a lower time headway, and the minimum time headway maintained 

during car following was also closer to the leading vehicle. 

5.5. Duration of Driving Time 

The duration of driving time was associated with impaired driving performance, leading to traffic accidents. Ting et 

al. (2008) [136] conducted a 90-minute simulator driving test in which participants were instructed to keep a constant 

speed of 100 km/h and car-following distance by 50 meters. The results of the study indicated that progressive increase 

in sleepiness due to long driving duration made the vehicular operation more unstable which, in turn, adversely affected 

driver control of steering and speed regulation. Further, the performance index score decreased over time, indicating 

that prolonged driving increased the likelihood of a crash. Furthermore, the authors observed that 80 minutes of 

monotonous highway driving was the safe limit. Sagaspe et al. (2008) [149] found that self-rated sleepiness score was 

positively connected with driving impairment in four hours and eight hours sessions in an actual driving experiment. 

Inappropriate line crossings, in particular, increased with time as a result of continual actual driving. In another simulator 

study, Davenne et al. (2012) [150] concluded that inappropriate line crossing increased with the increasing duration of 

driving. In other words, the drivers had difficulty maintaining the vehicle in the right lane when sleepiness increased, 

mainly at the end of the 8-h driving session. Aidman et al. (2018) [134] found that in the placebo group, performance 

measures (lane keeping and speed maintenance) decreased with each subsequent drive, with a faster reduction within 

each drive. Compared to the placebo group, the caffeine group had a smaller decrease in lane maintaining and speed 

maintenance ability (both between and within drives). 

Many previous studies had illustrated that sleep-related-driving causes deteriorations comparable to those caused by 

prescribed blood alcohol levels [151-153]. Dawson & Reid (1997) [152], using a tracking task, established equivalences 

between decrements in performance produced by alcohol and by sustained wakefulness (sleep deprivation). They found 

that 17 hours of sleep deprivation resulted in cognitive, psychomotor performance (CPP) impairments comparable to 

those seen in 0.05 percent blood alcohol concentrations (BAC). CPP performance decreased to the same level as that of 

a 0.10 percent BAC after 24 hours of awake. Subsequent studies using psychomotor tests [155, 156], driving simulators 

[151], and closed-course driving [154] had confirmed these findings. Williamson & Feyer (2000) [155] observed how 

sleep deprivation and alcohol affected driving performance. Sleep deprivation of 17 to 19 hours had an impact on the 

performance that was comparable to or worse than when the blood alcohol level was 0.05 percent. Respondents who 

had consumed alcohol responded 50 percent slower, and accuracy was also worse. This finding revealed that driving 

performance, like speed, could be impaired by sleep deprivation. Arnedt et al. (2000) [151] observed that 20 hours awake 

and 0.08 percent BAC alcohol drinking resulted in identical magnitudes of impairment in simulated driving 

performance. It was also observed that combining prolonged wakefulness with alcohol use resulted in higher 

impairments in simulated driving ability than either condition on its own. Powell et al. (2001) [154] compared the risks 

of drowsy driving and alcohol-impaired performance. Although the study's overall findings could not be extrapolated, 

the model revealed that driving while sleepy poses a threat that was at least as harmful as driving while intoxicated. 

Falleti et al. (2003) [157] investigated cognitive impairment after 24 hours awake and a blood alcohol concentration of 

0.05%. They found that fatigue from sleep (24 hours of sustained wakefulness) had a greater impact on the speed of 

continuous attention, memory, and learning and the accuracy of complex matching than alcohol. These findings were in 

line with those of Lamond & Dawson (1999) [158], who found that exhausted drivers (those who had been awake for 

more than 22 hours) had a slower rate of continuous attention than those with a BAC of less than 0.05 percent. 
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6. Summary and Future Research Direction 

Except for Megías et al. (2011) [42], who reported that static billboards with negative valence impaired the reaction 

time of motorcycle riders, all studies investigated the effect of different types of billboards on various driving 

performance measures using only one type of vehicle, namely, car. Therefore, further studies may be conducted on a 

variety of road users, such as motorcycle riders and pedestrians and their relationships. Further research can also be 

carried out considering environmental conditions and driver gender, as the results of available limited studies have 

shown conflicting results. Sheykhfard & Haghighi (2019) [32] observed that drivers were found to be more distracted 

at night and when the weather was not clear than during the day and when the weather was clear. Whereas the results of 

Dukic et al. (2013)’s [35] study showed minor variations between daylight and nighttime driving in the presence of 

digital billboards. Olejniczak-serowiec et al. (2017) [31] showed that men get more distracted than women in the 

presence of billboards with sexual content. In contrast, the results of Misokefalou et al. (2016)’s [34] study indicated 

that gender differences were not statistically significant.  

Mobile-related tasks include conversation, texting, dialing, navigation, checking email, browsing social media, and 

playing music. Most of the studies focus mainly on conversation and texting tasks. The effects of ringing, 

browsing/internet, navigating, and dialing tasks on driving performance have received little attention. Further study is 

needed on the lateral lane position parameter of driving performance because most of the literature has shown conflicting 

and inconsistent results in the case of a phone conversation task. For example, some studies have shown less standard 

deviation of lane position [66, 67], some studies show more lane deviation [64, 65], and some results have shown a 

negligible difference in lane position [68, 69]. Due to the lack of consistent results and limited research on demographic 

variables (such as age, gender, and driving experience), there is an obvious need for more in-depth research considering 

various secondary tasks of mobile use. Although many studies have been conducted to investigate the impact of different 

road environments (such as rural, urban, freeway, day and night driving, clear and rainy weather) on distracted driving 

due to mobile phone use, specific driving contexts such as intersections need further research. 

The results of many studies based on distracted driving due to in-built vehicle systems have shown consistent trends 

in terms of lane deviation, eye glance behavior, and reaction time. However, most of the studies considered in this review 

study have adopted the simulation (laboratory) approach. Despite its popularity in distraction-related research, the 

simulation study has some drawbacks in terms of ecological validity and driver arrangement. Therefore, it is suggested 

to carry out more research using the data collected through naturalistic studies to overcome these limitations. 

Furthermore, while some research has focused on the effects on some driving performance measures (like reaction time 

and lateral control) [115, 124], research on other driving performance measures, such as headway and speed, is lacking. 

This is an area that could be investigated further in the future. 

The majority of previous studies have looked at the impact of distracted driving due to sleepiness factors on various 

driving performance parameters such as lane position, speed, time headway, and reaction time and have shown consistent 

results. But none of these studies considered in this review had examined the effect of the sleepiness factor on 

performance measures like gap acceptance and duration of eye closure. Therefore, considering these parameters using 

a naturalistic approach, further research can be conducted. Notably, more study is needed to evaluate the full effect of 

sleepiness on driving performance. In addition, the investigation may include a broader range of participants. 

From the literature review, it is evident that many studies are from developed countries like the USA and European 

countries. It is yet to examine thoroughly the effect of these four distracting factors on driving performance in developing 

countries like India, where activities like installing billboards and mobile phone use population are increasing day by 

day due to the rapid urbanization of major cities of the country. Therefore, the studies may be carried out in this direction 

also. In addition to the above-mentioned distracting factors, other factors such as passengers’ presence, alcohol, and 

drug consumption also need to be examined and reviewed. 

7. Conclusions 

Some of the key findings of this study are outlined below: 

 Billboards' presence along roadways causes visual distraction to drivers, affecting driving performance. The 

drivers spent significantly more time staring off-road when the billboards were visible. Digital billboards cause 

drivers to be more distracted than static billboards. The location and content display on the billboard increase 

reaction time and decrease the driver’s ability to control the vehicle. In addition, the driver’s visibility decreases 

with an increase in the illumination level of the billboard.  

 Mobile phone use while driving (especially mobile texting tasks) causes cognitive distraction and visual-manual 

distraction for drivers, impairing driving performance, such as increased reaction time, reduced lane-keeping 

capacity, and higher speed variation. Generally, drivers reduce driving speed while performing any secondary 

tasks (texting, answering, browsing, dialing, etc.) using mobile and increase headway to compensate for the 

workload imposed by these tasks.  
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 While performing in-built vehicle system tasks (such as searching for songs, listening to songs, and watching 

videos), drivers are involved in auditory distraction and manual distraction, which force them to glance away 

from the road for longer periods. Lateral vehicle control is compromised when drivers engage in searching for 

songs or videos on music players. The driver’s gap acceptance behavior deteriorated significantly as a result of 

the music player's activities. 

 Sleepiness causes drivers to respond slower to lane position deviations and larger steering wheel movements. 

Drivers exhibited a higher standard deviation of speed and decreased headway distance when sleepiness occurred. 

Further, the impact of sleepiness on driving performance is comparable to the decrements in performance 

produced by alcohol.  

Overall, it is concluded that these distracting factors have a detrimental effect on driving performance. 

8. Declarations  

8.1. Author Contributions 

Conceptualization, N.G.S.; methodology, N.G.S.; writing—original draft preparation, N.G.S.; writing—review and 

editing, D.P.; supervision, D.P. All authors have read and agreed to the published version of the manuscript. 

8.2. Data Availability Statement 

No new data were created or analyzed in this study. Data sharing is not applicable to this article. 

8.3. Funding 

The authors received no financial support for the research, authorship, and/or publication of this article. 

8.4. Conflicts of Interest 

The authors declare no conflict of interest. 

9. References  

[1] World Health Organization (W.H.O). (2018). Global Status Report on Road safety 2018. Available online: 

https://www.who.int/publications/i/item/9789241565684 (accessed on December 2021). 

[2] Regan, M. A., Hallett, C., & Gordon, C. P. (2011). Driver distraction and driver inattention: Definition, relationship and taxonomy. 

Accident Analysis and Prevention, 43(5), 1771–1781. doi:10.1016/j.aap.2011.04.008. 

[3] Bock, O., Stojan, R., Wechsler, K., Mack, M., & Voelcker-Rehage, C. (2021). Distracting tasks have persisting effects on young 

and older drivers’ braking performance. Accident Analysis and Prevention, 161. doi:10.1016/j.aap.2021.106363. 

[4] Chaudhary, N. K., Casanova-Powell, T., Cosgrove, L., Reagan, I., Williams, A. (2014). Evaluation of NHTSA distracted driving 

demonstration projects in Connecticut and New York (No. DOT HS 811 635). National Highway Traffic Safety Administration, 

Washington, United States. Available online: https://www.nhtsa.gov/sites/nhtsa.gov/files/811635_eval_nhtsa_distracted_ 

driving_demo_proj_comm_ct_and_ny.pdf (accessed on December 2021). 

[5] Jazayeri, A., Martinez, J. R. B., Loeb, H. S., & Yang, C. C. (2021). The Impact of driver distraction and secondary tasks with and 

without other co-occurring driving behaviors on the level of road traffic crashes. Accident Analysis and Prevention, 153. 

doi:10.1016/j.aap.2021.106010. 

[6] Oviedo-Trespalacios, O., Truelove, V., Watson, B., & Hinton, J. A. (2019). The impact of road advertising signs on driver 

behaviour and implications for road safety: A critical systematic review. Transportation Research Part A: Policy and Practice, 

122, 85–98. doi:10.1016/j.tra.2019.01.012. 

[7] Belyusar, D., Reimer, B., Mehler, B., & Coughlin, J. F. (2016). A field study on the effects of digital billboards on glance behavior 

during highway driving. Accident Analysis and Prevention, 88, 88–96. doi:10.1016/j.aap.2015.12.014. 

[8] Meuleners, L., Roberts, P., & Fraser, M. (2020). Identifying the distracting aspects of electronic advertising billboards: A driving 

simulation study. Accident Analysis and Prevention, 145(105710). doi:10.1016/j.aap.2020.105710. 

[9] Seacrist, T., Douglas, E. C., Hannan, C., Rogers, R., Belwadi, A., & Loeb, H. (2020). Near crash characteristics among risky 

drivers using the SHRP2 naturalistic driving study. Journal of Safety Research, 73, 263–269. doi:10.1016/j.jsr.2020.03.012. 

[10] Gitelman, V., Doveh, E., & Zaidel, D. (2019). An examination of billboard impacts on crashes on a suburban highway: 

Comparing three periods—Billboards present, removed, and restored. Traffic Injury Prevention, 20(sup2), S69–S74. 

doi:10.1080/15389588.2019.1645330. 

https://www.nhtsa.gov/sites/nhtsa.gov/files/811635_eval_nhtsa_distracted_


Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

395 

 

[11] Decker, J. S., Stannard, S. J., McManus, B., Wittig, S. M. O., Sisiopiku, V. P., & Stavrinos, D. (2015). The Impact of Billboards 

on Driver Visual Behavior: A Systematic Literature Review. Traffic Injury Prevention, 16(3), 234–239. 

doi:10.1080/15389588.2014.936407. 

[12] Plant, B. R. C., Irwin, J. D., & Chekaluk, E. (2017). The effects of anti-speeding advertisements on the simulated driving 

behaviour of young drivers. Accident Analysis and Prevention, 100, 65–74. doi:10.1016/j.aap.2017.01.003. 

[13] Young, K. L., Stephens, A. N., Logan, D. B., & Lenné, M. G. (2017). Investigating the impact of static roadside advertising on 

drivers’ situation awareness. Applied Ergonomics, 60, 136–145. doi:10.1016/j.apergo.2016.11.009. 

[14] Costa, M., Bonetti, L., Vignali, V., Bichicchi, A., Lantieri, C., & Simone, A. (2019). Driver’s visual attention to different  

categories of roadside advertising signs. Applied Ergonomics, 78, 127–136. doi:10.1016/j.apergo.2019.03.001. 

[15] Bendak, S., & Al-Saleh, K. (2010). The role of roadside advertising signs in distracting drivers. International Journal of Industrial 

Ergonomics, 40(3), 233–236. doi:10.1016/j.ergon.2009.12.001. 

[16] Herrstedt, L., Greibe, P., & Andersson, P. K. (2013). Driver attention is captured by roadside advertising signs. In 16th 

International Conference Road Safety on Four Continents. Beijing, China. 

[17] Mollu, K., Cornu, J., Brijs, K., Pirdavani, A., & Brijs, T. (2018). Driving simulator study on the influence of digital illuminated 

billboards near pedestrian crossings. Transportation Research Part F: Traffic Psychology and Behaviour, 59, 45–56. 

doi:10.1016/j.trf.2018.08.013. 

[18] Young, M. S., Mahfoud, J. M., Stanton, N. A., Salmon, P. M., Jenkins, D. P., & Walker, G. H. (2009). Conflicts of interest: The 

implications of roadside advertising for driver attention. Transportation Research Part F: Traffic Psychology and Behaviour, 

12(5), 381–388. doi:10.1016/j.trf.2009.05.004. 

[19] Edquist, J., Horberry, T., Hosking, S., & Johnston, I. (2011). Effects of advertising billboards during simulated driving. Applied 

Ergonomics, 42(4), 619–626. doi:10.1016/j.apergo.2010.08.013. 

[20] Klauer, C., Dingus, T. A., Neale, V. L., Sudweeks, J. D., & Ramsey, D. J. (2006). The impact of driver inattention on near-

crash/crash risk: An analysis using the 100-car naturalistic driving study data. Available online: 

https://vtechworks.lib.vt.edu/handle/10919/55090 (accessed on January 2022).  

[21] Crundall, D., Van Loon, E., & Underwood, G. (2006). Attraction and distraction of attention with roadside advertisements. 

Accident Analysis and Prevention, 38(4), 671–677. doi:10.1016/j.aap.2005.12.012. 

[22] Wallace, B. (2003). External-to-vehicle driver distraction. Development Department Research Programme Scottish Executive 

Social Research, Edinburgh, Scottish Government. Available online: http://www.fordgreene.com/lit/sign/drf168.pdf (accessed 

on January 2022). 

[23] Beijer, D., Smiley, A., & Eizenman, M. (2004). Observed driver glance behavior at roadside advertising signs. Transportation 

Research Record, 1899(1899), 96–103. doi:10.3141/1899-13. 

[24] Stavrinos, D., Mosley, P. R., Wittig, S. M., Johnson, H. D., Decker, J. S., Sisiopiku, V. P., & Welburn, S. C. (2016). Visual 

behavior differences in drivers across the lifespan: A digital billboard simulator study. Transportation Research Part F: Traffic 

Psychology and Behaviour, 41, 19–28. doi:10.1016/j.trf.2016.06.001. 

[25] Chan, M., & Singhal, A. (2013). The emotional side of cognitive distraction: Implications for road safety. Accident Analysis 

and Prevention, 50, 147–154. doi:10.1016/j.aap.2012.04.004. 

[26] Chan, M., & Singhal, A. (2015). Emotion matters: Implications for distracted driving. Safety Science, 72, 302–309. 

doi:10.1016/j.ssci.2014.10.002. 

[27] Trick, L. M., Brandigampola, S., & Enns, J. T. (2012). How fleeting emotions affect hazard perception and steering while 

driving: The impact of image arousal and valence. Accident Analysis and Prevention, 45, 222–229. 

doi:10.1016/j.aap.2011.07.006. 

[28] Walker, H. E. K., & Trick, L. M. (2019). How the emotional content of roadside images affect driver attention and performance. 

Safety Science, 115, 121–130. doi:10.1016/j.ssci.2019.02.004. 

[29] Tomczuk, P., Chrzanowicz, M., & Jaskowski, P. (2022). Procedure for Measuring the Luminance of Roadway Billboards and 

Preliminary Results. LEUKOS - Journal of Illuminating Engineering Society of North America, 18(1), 2–20. 

doi:10.1080/15502724.2020.1803752. 

[30] Zalesinska, M. (2018). The impact of the luminance, size and location of LED billboards on drivers’ visual performance—

Laboratory tests. Accident Analysis and Prevention, 117, 439–448. doi:10.1016/j.aap.2018.02.005. 

[31] Olejniczak-Serowiec, A., Maliszewski, N., & Ziętek, K. (2017). Social attitudes towards roadside advertising. MATEC Web of 

Conferences, 122, 03006. doi:10.1051/matecconf/201712203006. 

http://www.fordgreene.com/lit/sign/drf168.pdf


Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

396 

 

[32] Sheykhfard, A., & Haghighi, F. (2020). Driver distraction by digital billboards? Structural equation modeling based on 

naturalistic driving study data: A case study of Iran. Journal of Safety Research, 72, 1–8. doi:10.1016/j.jsr.2019.11.002. 

[33] Topolšek, D., Areh, I., & Cvahte, T. (2016). Examination of driver detection of roadside traffic signs and advertisements using 

eye tracking. Transportation Research Part F: Traffic Psychology and Behaviour, 43, 212–224. doi:10.1016/j.trf.2016.10.002. 

[34] Misokefalou, E., Papadimitriou, F., Kopelias, P., & Eliou, N. (2016). Evaluating Driver Distraction Factors in Urban Motorways. 

A Naturalistic Study Conducted in Attica Tollway, Greece. Transportation Research Procedia, 15, 771–782. 

doi:10.1016/j.trpro.2016.06.064. 

[35] Dukic, T., Ahlstrom, C., Patten, C., Kettwich, C., & Kircher, K. (2013). Effects of Electronic Billboards on Driver Distraction. 

Traffic Injury Prevention, 14(5), 469–476. doi:10.1080/15389588.2012.731546. 

[36] Kaber, D., Pankok, C., Corbett, B., Ma, W., Hummer, J., & Rasdorf, W. (2015). Driver behavior in use of guide and logo signs 

under distraction and complex roadway conditions. Applied Ergonomics, 47, 99–106. doi:10.1016/j.apergo.2014.09.005. 

[37] Pankok, C., Kaber, D., Rasdorf, W., & Hummer, J. (2015). Effects of guide and logo signs on freeway driving behavior. 

Transportation Research Record, 2518, 73–78. doi:10.3141/2518-10. 

[38] Zahabi, M., Machado, P., Lau, M. Y., Deng, Y., Pankok, C., Hummer, J., Rasdorf, W., & Kaber, D. B. (2017). Driver 

performance and attention allocation in use of logo signs on freeway exit ramps. Applied Ergonomics, 65, 70–80. 

doi:10.1016/j.apergo.2017.06.001. 

[39] Herrstedt, L., Greibe, P., Andersson, P., & la Cour Lund, B. (2017). Do LED-advertising signs affect driver attention. In 5th 

International Driver Distraction and Innatention (DDI) Conference, Paris, France. 

[40] Milloy, S. L., & Caird, J. K. (2011). External driver distractions: The effects of video billboards and wind farms on driving 

performance. Handbook of Driving Simulation for Engineering, Medicine, and Psychology, CRC Press, Taylor & Francis 

Group, New York, United States. doi:10.1201/b10836-17.  

[41] Missokefalou, E., & Eliou, N. (2012). Recording and Evaluation Procedure of Drivers’ Distraction: The Case of Thessaloniki 

Ring Road. Procedia - Social and Behavioral Sciences, 48, 3159–3169. doi:10.1016/j.sbspro.2012.06.1282. 

[42] Megías, A., Maldonado, A., Catena, A., Di Stasi, L. L., Serrano, J., & Cándido, A. (2011). Modulation of attention and urgent 

decisions by affect-laden roadside advertisement in risky driving scenarios. Safety Science, 49(10), 1388–1393. 

doi:10.1016/j.ssci.2011.06.001. 

[43] Maliszewski, N., Olejniczak-Serowiec, A., & Harasimczuk, J. (2019). Influence of sexual appeal in roadside advertising on 

drivers’ attention and driving behavior. PLoS ONE, 14(5). doi:10.1371/journal.pone.0216919. 

[44] Harasimczuk, J., Maliszewski, N. E., Olejniczak-Serowiec, A., & Tarnowski, A. (2021). Are longer advertising slogans more 

dangerous? The influence of the length of ad slogans on drivers’ attention and motor behavior. Current Psychology (Vol. 40, 

Issue 1, pp. 429–441). doi:10.1007/s12144-018-9955-y. 

[45] Schieber, F., Limrick, K., McCall, R., & Beck, A. (2014). Evaluation of the visual demands of digital billboards using a hybrid 

driving simulator. Proceedings of the Human Factors and Ergonomics Society Annual Meeting (Vol. 58, No. 1, pp. 2214-2218). 

SAGE Publications, Los Angeles, United States. doi:10.1177/1541931214581465. 

[46] Domke, K., Wandachowicz, K., Zalesińska, M., Mroczkowska, S., & Skrzypczak, P. (2011). Digital billboards and road safety. 

WIT Transactions on the Built Environment, 121, 119–131. doi:10.2495/LIGHT110111. 

[47] Land, M. F., & Lee, D. N. (1994). Where we look when we steer. Nature, 369(6483), 742-744. doi:10.1038/369742a0. 

[48] Molino, J. A., Wachtel, J., Farbry, J. E., Hermosillo, M. B., & Granda, T. M. (2009). The effects of commercial electronic 

variable message signs (CEVMS) on driver attention and distraction: An update (No. FHWA-HRT-09-018). Turner-Fairbank 

Highway Research Center (THFRC), Virginia, United States. 

[49] Targosiński, T. (2017). Preliminary simulation research of driver behaviour in response to outdoor advertisements. MATEC 

Web of Conferences, 122, 1–9. doi:10.1051/matecconf/201712203009. 

[50] Farbry J, Wochinger K, Shafer T, Owens N, Nedzesky A. (2001). Research review of potential safety effects of electronic 

billboards on driver attention and distraction. Office of Real Estate Services and Safety Core Business Unit Federal Highway 

Administration, Washington, United States. Available online: https://rosap.ntl.bts.gov/view/dot/37216 (accessed on Jan 2022).  

[51] Olejniczak-Serowiec, A., Maliszewski, N., & Ziȩtek, K. (2017). Social attitudes towards roadside advertising. In editors. M. W. 

C. In: Jamroz K Żukowska J (Ed.), MATEC Web of Conferences (Vol. 122, p. 3006). doi:10.1051/matecconf/201712203006. 

[52] Ferdinand, A. O., & Menachemi, N. (2014). Associations between driving performance and engaging in secondary tasks: A 

systematic review. American Journal of Public Health, 104(3). doi:10.2105/AJPH.2013.301750. 

[53] Chee, P., Irwin, J., Bennett, J. M., & Carrigan, A. J. (2021). The mere presence of a mobile phone: Does it influence driving 

performance? Accident Analysis & Prevention, 159, 106226. doi:10.1016/j.aap.2021.106226. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

397 

 

[54] Lamble, D., Rajalin, S., & Summala, H. (2002). Mobile phone use while driving: Public opinions on restrictions. Transportation, 

29(3), 223–236. doi:10.1023/A:1015698129964. 

[55] McEvoy, S. P., Stevenson, M. R., & Woodward, M. (2006). Phone use and crashes while driving: A representative survey of 

drivers in two Australian states. Medical Journal of Australia, 185(11–12), 630–634. doi:10.5694/j.1326-5377.2006.tb00734.x. 

[56] Laberge-Nadeau, C., Maag, U., Bellavance, F., Lapierre, S. D., Desjardins, D., Messier, S., & Saïdi, A. (2003). Wireless 

telephones and the risk of road crashes. Accident Analysis and Prevention, 35(5), 649–660. doi:10.1016/S0001-4575(02)00043-

X. 

[57] Wang, X., Xu, R., Asmelash, A., Xing, Y., & Lee, C. (2020). Characteristics of driver cell phone use and their influence on 

driving performance: A naturalistic driving study. Accident Analysis and Prevention, 148(105845). 

doi:10.1016/j.aap.2020.105845. 

[58] Benedetto, A., Calvi, A., & D’Amico, F. (2012). Effects of mobile telephone tasks on driving performance: A driving simulator 

study. Advances in Transportation Studies, 2012(26), 29–44. doi:10.4399/97888548465863. 

[59] Caird, J. K., Willness, C. R., Steel, P., & Scialfa, C. (2008). A meta-analysis of the effects of cell phones on driver performance. 

Accident Analysis and Prevention, 40(4), 1282–1293. doi:10.1016/j.aap.2008.01.009. 

[60] Schattler, K. L., Pellerito, J., McAvoy, D., & Datta, T. K. (2006). Assessing driver distraction from cell phone use: A simulator-

based study. Transportation Research Record, 1980(1980), 87–94. doi:10.3141/1980-14. 

[61] Törnros, J., & Bolling, A. (2006). Mobile phone use - effects of conversation on mental workload and driving speed in rural and 

urban environments. Transportation Research Part F: Traffic Psychology and Behaviour, 9(4), 298–306. 

doi:10.1016/j.trf.2006.01.008. 

[62] Haque, M. M., & Washington, S. (2015). The impact of mobile phone distraction on the braking behaviour of young drivers: A 

hazard-based duration model. Transportation Research Part C: Emerging Technologies, 50, 13–27. 

doi:10.1016/j.trc.2014.07.011. 

[63] Gazder, U., & Assi, K. J. (2022). Determining driver perceptions about distractions and modeling their effects on driving 

behavior at different age groups. Journal of Traffic and Transportation Engineering (English Edition), 9(1), 33–43. 

doi:10.1016/j.jtte.2020.12.005. 

[64] Briggs, G. F., Hole, G. J., & Land, M. F. (2011). Emotionally involving telephone conversations lead to driver error and visual 

tunneling. Transportation Research Part F: Traffic Psychology and Behaviour, 14(4), 313–323. doi:10.1016/j.trf.2011.02.004. 

[65] Dula, C. S., Martin, B. A., Fox, R. T., & Leonard, R. L. (2011). Differing types of cellular phone conversations and dangerous 

driving. Accident Analysis and Prevention, 43(1), 187–193. doi:10.1016/j.aap.2010.08.008. 

[66] Garrison, T. M., & Williams, C. C. (2013). Impact of Relevance and Distraction on Driving Performance and Visual Attention 

in a Simulated Driving Environment. Applied Cognitive Psychology, 27(3), 396–405. doi:10.1002/acp.2917. 

[67] Reimer, B., Mehler, B., & Donmez, B. (2014). A study of young adults examining phone dialing while driving using a 

touchscreen vs. a button style flip-phone. Transportation Research Part F: Traffic Psychology and Behaviour, 23, 57–68. 

doi:10.1016/j.trf.2013.12.017. 

[68] Cao, S., & Liu, Y. (2013). Concurrent processing of vehicle lane keeping and speech comprehension tasks. Accident Analysis 

and Prevention, 59, 46–54. doi:10.1016/j.aap.2013.04.038. 

[69] Young, K. L., Rudin-Brown, C. M., Patten, C., Ceci, R., & Lenné, M. G. (2014). Effects of phone type on driving and eye glance 

behaviour while text-messaging. Safety Science, 68, 47–54. doi:10.1016/j.ssci.2014.02.018. 

[70] Choudhary, P., & Velaga, N. R. (2017). Mobile phone use during driving: Effects on speed and effectiveness of driver 

compensatory behaviour. Accident Analysis and Prevention, 106, 370–378. doi:10.1016/j.aap.2017.06.021. 

[71] Metz, B., Landau, A., & Hargutt, V. (2015). Frequency and impact of hands-free telephoning while driving - Results from 

naturalistic driving data. Transportation Research Part F: Traffic Psychology and Behaviour, 29, 1–13. 

doi:10.1016/j.trf.2014.12.002. 

[72] Leung, S., Croft, R. J., Jackson, M. L., Howard, M. E., & Mckenzie, R. J. (2012). A Comparison of the Effect of Mobile Phone 

Use and Alcohol Consumption on Driving Simulation Performance. Traffic Injury Prevention, 13(6), 566–574. 

doi:10.1080/15389588.2012.683118. 

[73] Thapa, R., Codjoe, J., Ishak, S., & McCarter, K. S. (2015). Post and During Event Effect of Cell Phone Talking and Texting on 

Driving Performance—A Driving Simulator Study. Traffic Injury Prevention, 16(5), 461–467. 

doi:10.1080/15389588.2014.969803. 

[74] Alosco, M. L., Spitznagel, M. B., Fischer, K. H., Miller, L. A., Pillai, V., Hughes, J., & Gunstad, J. (2012). Both Texting and 

Eating Are Associated With Impaired Simulated Driving Performance. Traffic Injury Prevention, 13(5), 468–475. 

doi:10.1080/15389588.2012.676697. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

398 

 

[75] Drews, F. A., Yazdani, H., Godfrey, C. N., Cooper, J. M., & Strayer, D. L. (2009). Text messaging during simulated driving. 

Human Factors, 51(5), 762–770. doi:10.1177/0018720809353319. 

[76] Stavrinos, D., Jones, J. L., Garner, A. A., Griffin, R., Franklin, C. A., Ball, D., Welburn, S. C., Ball, K. K., Sisiopiku, V. P., & 

Fine, P. R. (2013). Impact of distracted driving on safety and traffic flow. Accident Analysis and Prevention, 61, 63–70. 

doi:10.1016/j.aap.2013.02.003. 

[77] Kim, H. S., Choi, M. H., Choi, J. S., Kim, H. J., Hong, S. P., Jun, J. H., Tack, G. R., Kim, B., Min, B. C., Lim, D. W., & Chung, 

S. C. (2013). Driving performance changes of middle-aged experienced taxi drivers due to distraction tasks during unexpected 

situations. Perceptual and Motor Skills, 117(2), 411–426. doi:10.2466/22.25.PMS.117x23z6. 

[78] He, J., Chaparro, A., Nguyen, B., Burge, R. J., Crandall, J., Chaparro, B., Ni, R., & Cao, S. (2014). Texting while driving: Is 

speech-based text entry less risky than handheld text entry? In Accident Analysis and Prevention (Vol. 72, pp. 287–295). 

doi:10.1016/j.aap.2014.07.014. 

[79] Rumschlag, G., Palumbo, T., Martin, A., Head, D., George, R., & Commissaris, R. L. (2015). The effects of texting on driving 

performance in a driving simulator: The influence of driver age. Accident Analysis and Prevention, 74, 145–149. 

doi:10.1016/j.aap.2014.10.009. 

[80] Morgenstern, T., Schott, L., & Krems, J. F. (2020). Do drivers reduce their speed when texting on highways? A replication study 

using European naturalistic driving data. Safety Science, 128(104740). doi:10.1016/j.ssci.2020.104740. 

[81] Schneidereit, T., Petzoldt, T., Keinath, A., & Krems, J. F. (2017). Using SHRP 2 naturalistic driving data to assess drivers’ speed 

choice while being engaged in different secondary tasks. Journal of Safety Research, 62, 33–42. doi:10.1016/j.jsr.2017.04.004. 

[82] Hosking, S. G., Young, K. L., & Regan, M. A. (2009). The effects of text messaging on young drivers. Human Factors, 51(4), 

582–592. doi:10.1177/0018720809341575. 

[83] Choi, J. S., Kim, H. S., Kang, D. W., Choi, M. H., Kim, H. S., Hong, S. P., Yu, N. R., Lim, D. W., Min, B. C., Tack, G. R., & 

Chung, S. C. (2013). The effects of disruption in attention on driving performance patterns: Analysis of jerk-cost function and 

vehicle control data. Applied Ergonomics, 44(4), 538–543. doi:10.1016/j.apergo.2012.11.004. 

[84] Pouyakian, M., Mahabadi, H. A., Yazdi, S. M., Hajizadeh, E., & Nahvi, A. (2013). Impact of headway distance and car speed 

on drivers’ decisions to answer an incoming call. Traffic Injury Prevention, 14(7), 749–755. 

doi:10.1080/15389588.2012.749464. 

[85] Basacik, D., Reed, N., & Robbins, R. (2012). Smartphone use while driving: a simulator study. IHS Press, Virginia, United 

States. 

[86] McNabb, J., & Gray, R. (2016). Staying connected on the road: A comparison of different types of smart phone use in a driving 

simulator. PLoS ONE, 11(2). doi:10.1371/journal.pone.0148555. 

[87] Hashash, M., Abou Zeid, M., & Moacdieh, N. M. (2019). Social media browsing while driving: Effects on driver performance 

and attention allocation. Transportation Research Part F: Traffic Psychology and Behaviour, 63, 67–82. 

doi:10.1016/j.trf.2019.03.021. 

[88] Xiong, H., Bao, S., Sayer, J., & Kato, K. (2015). Examination of driver’s cell phone use behavior at intersections by using 

naturalistic driving data. Journal of Safety Research, 54(89), 89.e29-93. doi:10.1016/j.jsr.2015.06.012. 

[89] Kujala, T., & Mäkelä, J. (2018). Naturalistic study on the usage of smartphone applications among Finnish drivers. Accident 

Analysis and Prevention, 115, 53–61. doi:10.1016/j.aap.2018.03.011. 

[90] Owens, J. M., McLaughlin, S. B., & Sudweeks, J. (2011). Driver performance while text messaging using handheld and in-

vehicle systems. Accident Analysis and Prevention, 43(3), 939–947. doi:10.1016/j.aap.2010.11.019. 

[91] McKeever, J. D., Schultheis, M. T., Padmanaban, V., & Blasco, A. (2013). Driver Performance While Texting: Even a Little is 

Too Much. Traffic Injury Prevention, 14(2), 132–137. doi:10.1080/15389588.2012.699695. 

[92] Simons-Morton, B. G., Guo, F., Klauer, S. G., Ehsani, J. P., & Pradhan, A. K. (2014). Keep your eyes on the road: Young driver 

crash risk increases according to duration of distraction. Journal of Adolescent Health, 54(5 SUPPL.), S61–S67. 

doi:10.1016/j.jadohealth.2013.11.021. 

[93] Fitch, G. M., Bartholomew, P. R., Hanowski, R. J., & Perez, M. A. (2015). Drivers’ visual behavior when using handheld and 

hands-free cell phones. Journal of Safety Research, 54, 105.e29-108. doi:10.1016/j.jsr.2015.06.008. 

[94] Jeong, H., & Liu, Y. (2019). Effects of non-driving-related-task modality and road geometry on eye movements, lane-keeping 

performance, and workload while driving. Transportation Research Part F: Traffic Psychology and Behaviour, 60, 157–171. 

doi:10.1016/j.trf.2018.10.015. 

[95] Christoph, M., Van Nes, N., & Knapper, A. (2013). Naturalistic driving observations of manual and visual-manual interactions 

with navigation systems and mobile phones while driving. Transportation Research Record, 2365(2365), 31–38. 

doi:10.3141/2365-05. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

399 

 

[96] Burns, P., Parkes, A., Burton, S., Smith, R., & Burch, D. (2011). How dangerous is driving with a mobile phone? Benchmarking 

the impairment to alcohol. Media and Telecommunication Issues, 127–154, Nova Science publisher, New York, United States. 

[97] Patten, C. J. D., Kircher, A., Östlund, J., & Nilsson, L. (2004). Using mobile telephones: Cognitive workload and attention 

resource allocation. Accident Analysis and Prevention, 36(3), 341–350. doi:10.1016/S0001-4575(03)00014-9. 

[98] Saifuzzaman, M., Haque, M. M., Zheng, Z., & Washington, S. (2015). Impact of mobile phone use on car-following behaviour 

of young drivers. Accident Analysis and Prevention, 82, 10–19. doi:10.1016/j.aap.2015.05.001. 

[99] Soccolich, S. A., Fitch, G. M., Perez, M. A., & Hanowski, R. J. (2014). Comparing Handheld and Hands-free Cell Phone Usage 

Behaviors While Driving. Traffic Injury Prevention, 15, S21–S26. doi:10.1080/15389588.2014.934958. 

[100] Ishigami, Y., & Klein, R. M. (2009). Is a hands-free phone safer than a handheld phone? Journal of Safety Research, 40(2), 

157–164. doi:10.1016/j.jsr.2009.02.006. 

[101] Lipovac, K., Đerić, M., Tešić, M., Andrić, Z., & Marić, B. (2017). Mobile phone use while driving-literary review. 

Transportation Research Part F: Traffic Psychology and Behaviour, 47, 132–142. doi:10.1016/j.trf.2017.04.015. 

[102] Gregory M. Fitch, Susan A. Soccolich, Feng Guo, Julie McClafferty, Youjia Fang, Rebecca L. Olson, Miguel A. Perez, Richard 

J. Hanowski, Jonathan M. Hankey, and T. a. D., Fitch, G. M., Soccolich, S. a, Guo, F., McClafferty, J., Fang, Y., Olson, R. L., 

Perez, M. a, Hanowski, R. J., Hankey, J. M., & Dingus, T. a. (2013). The Impact of Hand-Held And Hands-Free Cell Phone 

Use on Driving Performance and Safety-Critical Event Risk Final Report (Issue April). US Department of Transportation, 

National Highway Traffic Safety Administration, Washington, United States. 

[103] Li, X., Oviedo-Trespalacios, O., Rakotonirainy, A., & Yan, X. (2019). Collision risk management of cognitively distracted 

drivers in a car-following situation. Transportation Research Part F: Traffic Psychology and Behaviour, 60, 288–298. 

doi:10.1016/j.trf.2018.10.011. 

[104] Yannis, G., Laiou, A., Papantoniou, P., & Christoforou, C. (2014). Impact of texting on young drivers’ behavior and safety on 

urban and rural roads through a simulation experiment. Journal of Safety Research, 49(25), 25.e1-31. 

doi:10.1016/j.jsr.2014.02.008. 

[105] Gras, M. E., Cunill, M., Sullman, M. J. M., Planes, M., Aymerich, M., & Font-Mayolas, S. (2007). Mobile phone use while 

driving in a sample of Spanish university workers. Accident Analysis and Prevention, 39(2), 347–355. 

doi:10.1016/j.aap.2006.08.006. 

[106] Tractinsky, N., Ram, E. S., & Shinar, D. (2013). To call or not to call - That is the question (while driving). Accident Analysis 

and Prevention, 56, 59–70. doi:10.1016/j.aap.2013.03.017. 

[107] Asbridge, M., Brubacher, J. R., & Chan, H. (2013). Cell phone use and traffic crash risk: a culpability analysis. International 

journal of epidemiology, 42(1), 259-267. doi: 10.1093/ije/dys180. 

[108] Liu, Y. C., & Ou, Y. K. (2011). Effects of Age and the Use of Hands-Free Cellular Phones on Driving Behavior and Task 

Performance. Traffic Injury Prevention, 12(6), 550–558. doi:10.1080/15389588.2011.607197. 

[109] Hallett, C., Lambert, A., & Regan, M. A. (2012). Text messaging amongst New Zealand drivers: Prevalence and risk perception. 

Transportation Research Part F: Traffic Psychology and Behaviour, 15(3), 261–271. doi:10.1016/j.trf.2011.12.002. 

[110] Christoph, M., Wesseling, S., & van Nes, N. (2019). Self-regulation of drivers’ mobile phone use: The influence of driving 

context. Transportation Research Part F: Traffic Psychology and Behaviour, 66, 262–272. doi:10.1016/j.trf.2019.09.012. 

[111] Choudhary, P., & Velaga, N. R. (2019). Gap acceptance behavior at unsignalized intersections: Effects of using a phone and a 

music player while driving. Traffic Injury Prevention, 20(4), 372–377. doi:10.1080/15389588.2019.1591619. 

[112] Dingus, T. A., Guo, F., Lee, S., Antin, J. F., Perez, M., Buchanan-King, M., & Hankey, J. (2016). Driver crash risk factors and 

prevalence evaluation using naturalistic driving data. Proceedings of the National Academy of Sciences of the United States of 

America, 113(10), 2636–2641. doi:10.1073/pnas.1513271113. 

[113] Xian, H., & Jin, L. (2015). The effects of using in-vehicle computer on driver eye movements and driving performance. 

Advances in Mechanical Engineering, 7(2). doi:10.1155/2014/981908. 

[114] Klauer, S. G., Guo, F., Simons-Morton, B. G., Ouimet, M. C., Lee, S. E., & Dingus, T. A. (2014). Distracted Driving and Risk 

of Road Crashes among Novice and Experienced Drivers. New England Journal of Medicine, 370(1), 54–59. 

doi:10.1056/nejmsa1204142. 

[115] Ma, Y., Hu, B., Chan, C. Y., Qi, S., & Fan, L. (2018). Distractions intervention strategies for in-vehicle secondary tasks: An 

on-road test assessment of driving task demand based on real-time traffic environment. Transportation Research Part D: 

Transport and Environment, 63, 747–754. doi:10.1016/j.trd.2018.07.005. 

https://doi.org/10.1093/ije/dys180


Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

400 

 

[116] Sodhi, M., Reimer, B., & Llamazares, I. (2002). Glance analysis of driver eye movements to evaluate distraction. Behavior 

Research Methods, Instruments, and Computers, 34(4), 529–538. doi:10.3758/BF03195482. 

[117] Oviedo-Trespalacios, O., Haque, M. M., King, M., & Washington, S. (2017). Self-regulation of driving speed among distracted 

drivers: An application of driver behavioral adaptation theory. Traffic Injury Prevention, 18(6), 599–605. 

doi:10.1080/15389588.2017.1278628. 

[118] Oviedo-Trespalacios, O., Haque, M. M., King, M., & Washington, S. (2017). Effects of road infrastructure and traffic 

complexity in speed adaptation behaviour of distracted drivers. Accident Analysis and Prevention, 101, 67–77. 

doi:10.1016/j.aap.2017.01.018. 

[119] Oviedo-Trespalacios, O. (2018). Getting away with texting: Behavioural adaptation of drivers engaging in visual-manual tasks 

while driving. Transportation Research Part A: Policy and Practice, 116, 112–121. doi:10.1016/j.tra.2018.05.006. 

[120] Oviedo-Trespalacios, O., Haque, M. M., King, M., & Demmel, S. (2018). Driving behaviour while self-regulating mobile 

phone interactions: A human-machine system approach. Accident Analysis and Prevention, 118, 253–262. 

doi:10.1016/j.aap.2018.03.020. 

[121] Ahlstrom, C., & Kircher, K. (2017). Changes in glance behaviour when using a visual eco-driving system – A field study. 

Applied Ergonomics, 58, 414–423. doi:10.1016/j.apergo.2016.08.001. 

[122] Birrell, S. A., & Fowkes, M. (2014). Glance behaviours when using an in-vehicle smart driving aid: A real-world, on-road 

driving study. Transportation Research Part F: Traffic Psychology and Behaviour, 22, 113–125. doi:10.1016/j.trf.2013.11.003. 

[123] Kraft, A. K., Naujoks, F., Wörle, J., & Neukum, A. (2018). The impact of an in-vehicle display on glance distribution in 

partially automated driving in an on-road experiment. Transportation Research Part F: Traffic Psychology and Behaviour, 52, 

40–50. doi:10.1016/j.trf.2017.11.012. 

[124] Young, K. L., Mitsopoulos-Rubens, E., Rudin-Brown, C. M., & Lenné, M. G. (2012). The effects of using a portable music 

player on simulated driving performance and task-sharing strategies. Applied Ergonomics, 43(4), 738–746. 

doi:10.1016/j.apergo.2011.11.007. 

[125] Stutts, J., Feaganes, J., Reinfurt, D., Rodgman, E., Hamlett, C., Gish, K., & Staplin, L. (2005). Driver’s exposure to distractions 

in their natural driving environment. Accident Analysis and Prevention, 37(6), 1093–1101. doi:10.1016/j.aap.2005.06.007. 

[126] Salvucci, D. D., Markley, D., Zuber, M., & Brumby, D. P. (2007, April). iPod distraction: Effects of portable music-player use 

on driver performance. Proceedings of the SIGCHI conference on Human factors in computing systems (pp. 243-250), New 

York, United States. doi: 10.1145/1240624.1240665. 

[127] Crisler, M. C., Brooks, J. O., Ogle, J. H., Guirl, C. D., Alluri, P., & Dixon, K. K. (2008). Effect of wireless communication and 

entertainment devices on simulated driving performance. Transportation Research Record, 2069(2069), 48–54. 

doi:10.3141/2069-07. 

[128] Chisholm, S. L., Caird, J. K., & Lockhart, J. (2008). The effects of practice with MP3 players on driving performance. Accident 

Analysis and Prevention, 40(2), 704–713. doi:10.1016/j.aap.2007.09.014. 

[129] MacLean, A. W. (2019). Handbook of behavioral neuroscience, Chapter 40-Sleep and Driving. Neuroscience, 30, 611–622. 

doi:10.1016/B978-0-12-813743-7.00040-2. 

[130] Bioulac, S., Micoulaud Franchi, J. A., Arnaud, M., Sagaspe, P., Moore, N., Salvo, F., & Philip, P. (2017). Risk of motor vehicle 

accidents related to sleepiness at the wheel: A systematic review and meta-analysis. Sleep, 40(10). doi:10.1093/sleep/zsx134. 

[131] Anderson, C., & Horne, J. A. (2013). Driving drowsy also worsens driver distraction. Sleep Medicine, 14(5), 466–468. 

doi:10.1016/j.sleep.2012.11.014. 

[132] Thiffault, P., & Bergeron, J. (2003). Monotony of road environment and driver fatigue: A simulator study. Accident Analysis 

and Prevention, 35(3), 381–391. doi:10.1016/S0001-4575(02)00014-3. 

[133] Williamson, A., Friswell, R., Olivier, J., & Grzebieta, R. (2014). Are drivers aware of sleepiness and increasing crash risk while 

driving? Accident Analysis & Prevention, 70, 225–234. doi:10.1016/j.aap.2014.04.007. 

[134] Aidman, E., Johnson, K., Paech, G. M., Vedova, C. Della, Pajcin, M., Grant, C., Kamimori, G., Mitchelson, E., Hoggan, B. L., 

Fidock, J., & Banks, S. (2018). Caffeine reduces the impact of drowsiness on driving errors. Transportation Research Part F: 

Traffic Psychology and Behaviour, 54, 236–247. doi:10.1016/j.trf.2018.01.008. 

[135] MacLean, A. W., Davies, D. R. T., & Thiele, K. (2003). The hazards and prevention of driving while sleepy. Sleep Medicine 

Reviews, 7(6), 507–521. doi:10.1016/S1087-0792(03)90004-9. 

[136] Ting, P. H., Hwang, J. R., Doong, J. L., & Jeng, M. C. (2008). Driver fatigue and highway driving: A simulator study. 

Physiology and Behavior, 94(3), 448–453. doi:10.1016/j.physbeh.2008.02.015. 

https://doi.org/10.1145/1240624.1240665


Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

401 

 

[137] Howard, M. E., Jackson, M. L., Swann, P., Berlowitz, D. J., Grunstein, R. R., & Pierce, R. J. (2014). Deterioration in Driving 

Performance During Sleep Deprivation Is Similar in Professional and Nonprofessional Drivers. Traffic Injury Prevention, 

15(2), 132–137. doi:10.1080/15389588.2013.800637. 

[138] Jackson, M. L., Croft, R. J., Kennedy, G. A., Owens, K., & Howard, M. E. (2013). Cognitive components of simulated driving 

performance: Sleep loss effects and predictors. Accident Analysis and Prevention, 50, 438–444. doi:10.1016/j.aap.2012.05.020. 

[139] Miyata, S., Noda, A., Ozaki, N., Hara, Y., Minoshima, M., Iwamoto, K., Takahashi, M., Iidaka, T., & Koike, Y. (2010). 

Insufficient sleep impairs driving performance and cognitive function. Neuroscience Letters, 469(2), 229–233. 

doi:10.1016/j.neulet.2009.12.001. 

[140] Abe, T., Komada, Y., Nishida, Y., Hayashida, K., & Inoue, Y. (2010). Short sleep duration and long spells of driving are 

associated with the occurrence of Japanese drivers’ rear-end collisions and single-car accidents. Journal of Sleep Research, 

19(2), 310–316. doi:10.1111/j.1365-2869.2009.00806.x. 

[141] Åkerstedt, T., Kecklund, G., & Hörte, L. G. (2001). Night driving, season, and the risk of highway accidents. Sleep, 24(4), 401-

406. doi:10.1093/sleep/24.4.401. 

[142] Zhang, H., Wu, C., Yan, X., & Qiu, T. Z. (2016). The effect of fatigue driving on car following behavior. Transportation 

Research Part F: Traffic Psychology and Behaviour, 43, 80–89. doi:10.1016/j.trf.2016.06.017. 

[143] Gillberg, M., Kecklund, G., & Åkerstedt, T. (1996). Sleepiness and performance of professional drivers in a truck simulator - 

Comparisons between day and night driving. Journal of Sleep Research, 5(1), 12–15. doi:10.1046/j.1365-2869.1996.00013.x. 

[144] Lenné, M. G., Triggs, T. J., & Redman, J. R. (1998). Interactive effects of sleep deprivation, time of day, and driving experience 

on a driving task. Sleep, 21(1), 38–44. doi:10.1093/sleep/21.1.38. 

[145] Van Loon, R. J., Brouwer, R. F. T., & Martens, M. H. (2015). Drowsy drivers’ under-performance in lateral control: How much 

is too much? Using an integrated measure of lateral control to quantify safe lateral driving. Accident Analysis and Prevention, 

84, 134–143. doi:10.1016/j.aap.2015.08.012. 

[146] Wörle, J., Metz, B., Steinborn, M. B., Huestegge, L., & Baumann, M. (2021). Differential effects of driver sleepiness and sleep 

inertia on driving behavior. Transportation Research Part F: Traffic Psychology and Behaviour, 82, 111–120. 

doi:10.1016/j.trf.2021.08.001. 

[147] Philip, P., Sagaspe, P., Moore, N., Taillard, J., Charles, A., Guilleminault, C., & Bioulac, B. (2005). Fatigue, sleep restriction 

and driving performance. Accident Analysis and Prevention, 37(3), 473–478. doi:10.1016/j.aap.2004.07.007. 

[148] Pack, A. I., Maislin, G., Staley, B., Pack, F. M., Rogers, W. C., George, C. F. P., & Dinges, D. F. (2006). Impaired performance 

in commercial drivers: Role of sleep apnea and short sleep duration. American Journal of Respiratory and Critical Care 

Medicine, 174(4), 446–454. doi:10.1164/rccm.200408-1146OC. 

[149] Sagaspe, P., Taillard, J., Åkersted, T., Bayon, V., Espié, S., Chaumet, G., Bioulac, B., & Philip, P. (2008). Extended driving 

impairs nocturnal driving performances. PLoS ONE, 3(10). doi:10.1371/journal.pone.0003493. 

[150] Davenne, D., Lericollais, R., Sagaspe, P., Taillard, J., Gauthier, A., Espié, S., & Philip, P. (2012). Reliability of simulator 

driving tool for evaluation of sleepiness, fatigue and driving performance. Accident Analysis and Prevention, 45, 677–682. 

doi:10.1016/j.aap.2011.09.046. 

[151] Arnedt, Wilde, Munt, & Maclean. (2000). Simulated driving performance following prolonged wakefulness and alcohol 

consumption: Separate and combined contributions to impairment. Journal of Sleep Research, 9(3), 233–241. 

doi:10.1046/j.1365-2869.2000.00216.x. 

[152] Dawson, D., & Reid, K. (1997). Fatigue, alcohol and performance impairment. Nature, 388(6639), 235-235. 

doi:10.1038/40775. 

[153] Hack, M. A., Choi, S. J., Vijayapalan, P., Davies, R. J. O., & Stradling, J. R. (2001). Comparison of the effects of sleep 

deprivation, alcohol and obstructive sleep apnoea (OSA) on simulated steering performance. Respiratory Medicine, 95(7), 594–

601. doi:10.1053/rmed.2001.1109. 

[154] Powell, N. B., Schechtman, K. B., Riley, R. W., Li, K., Troell, R., & Guilleminault, C. (2001). The road to danger: The 

comparative risks of driving while sleepy. Laryngoscope, 111(5), 887–893. doi:10.1097/00005537-200105000-00024. 

[155] Williamson, A. M., & Feyer, A. M. (2000). Moderate sleep deprivation produces impairments in cognitive and motor 

performance equivalent to legally prescribed levels of alcohol intoxication. Occupational and Environmental Medicine, 57(10), 

649–655. doi:10.1136/oem.57.10.649. 

[156] Williamson, A. M., Feyer, A. M., Mattick, R. P., Friswell, R., & Finlay-Brown, S. (2001). Developing measures of fatigue 

using an alcohol comparison to validate the effects of fatigue on performance. Accident Analysis and Prevention, 33(3), 313–

326. doi:10.1016/S0001-4575(00)00045-2. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

402 

 

[157] Falleti, M. G., Maruff, P., Collie, A., Darby, D. G., & McStephen, M. (2003). Qualitative similarities in cognitive impairment 

associated with 24 h of sustained wakefulness and a blood alcohol concentration of 0.05%. Journal of Sleep Research, 12(4), 

265–274. doi:10.1111/j.1365-2869.2003.00363.x. 

[158] Lamond, N., & Dawson, D. (1999). Quantifying the performance impairment associated with fatigue. Journal of Sleep 

Research, 8(4), 255–262. doi:10.1046/j.1365-2869.1999.00167.x. 

[159] Smiley, A., Persaud, B., Bahar, G., Mollett, C., Lyon, C., Smahel, T., & Leslie Kelman, W. (2005). Traffic safety evaluation 

of video advertising signs. Transportation Research Record, 1937(1937), 105–112. doi:10.3141/1937-15. 

[160] Lee, S. E., McElheny, M. J., & Gibbons, R. (2007). Driving Performance and Digital Billboards Final Report. Virginia Tech 

Transportation Institute, Center for Automotive Safety Research, Virginia, United states. 

[161] Alm, H., & Nilsson, L. (1995). The effects of a mobile telephone task on driver behaviour in a car following situation. Accident 

Analysis and Prevention, 27(5), 707–715. doi:10.1016/0001-4575(95)00026-V. 

[162] Törnros, J. E. B., & Bolling, A. K. (2005). Mobile phone use - Effects of handheld and handsfree phones on driving 

performance. Accident Analysis and Prevention, 37(5), 902–909. doi:10.1016/j.aap.2005.04.007. 

[163] Yannis, G., Papadimitriou, E., Karekla, X., & Kontodima, E. (2010). Mobile phone use by young drivers: Effects on traffic 

speed and headways. Transportation Planning and Technology, 33(4), 385–394. doi:10.1080/03081060.2010.494030. 

[164] Backer-Grøndahl, A., & Sagberg, F. (2011). Driving and telephoning: Relative accident risk when using hand-held and hands-

free mobile phones. Safety Science, 49(2), 324–330. doi:10.1016/j.ssci.2010.09.009. 

[165] Al-Darrab, I. A., Khan, Z. A., & Ishrat, S. I. (2009). An experimental study on the effect of mobile phone conversation on 

drivers’ reaction time in braking response. Journal of Safety Research, 40(3), 185–189. doi:10.1016/j.jsr.2009.02.009. 

[166] Negulescu, M., Ruiz, J., Li, Y., & Lank, E. (2012). Tap, swipe, or move: Attentional demands for distracted smartphone input. 

Proceedings of the Workshop on Advanced Visual Interfaces AVI, 173–180, New York, United States. 

doi:10.1145/2254556.2254589. 

[167] Rudin-Brown, C. M., Young, K. L., Patten, C., Lenné, M. G., & Ceci, R. (2013). Driver distraction in an unusual environment: 

Effects of text-messaging in tunnels. Accident Analysis and Prevention, 50, 122–129. doi:10.1016/j.aap.2012.04.002. 

[168] Haque, M. M., & Washington, S. (2014). A parametric duration model of the reaction times of drivers distracted by mobile 

phone conversations. Accident Analysis and Prevention, 62, 42–53. doi:10.1016/j.aap.2013.09.010. 

[169] Tivesten, E., & Dozza, M. (2014). Driving context and visual-manual phone tasks influence glance behavior in naturalistic 

driving. Transportation Research Part F: Traffic Psychology and Behaviour, 26(PA), 258–272. doi:10.1016/j.trf.2014.08.004. 

[170] Stavrinos, D., Garner, A. A., Franklin, C. A., Johnson, H. D., Welburn, S. C., Griffin, R., Underhill, A. T., & Fine, P. R. (2015). 

Distracted Driving in Teens With and Without Attention-Deficit/Hyperactivity Disorder. Journal of Pediatric Nursing, 30(5), 

e183–e191. doi:10.1016/j.pedn.2015.04.006. 

[171] Papadakaki, M., Tzamalouka, G., Gnardellis, C., Lajunen, T. J., & Chliaoutakis, J. (2016). Driving performance while using a 

mobile phone: A simulation study of Greek professional drivers. Transportation Research Part F: Traffic Psychology and 

Behaviour, 38, 164–170. doi:10.1016/j.trf.2016.02.006. 

[172] Choudhary, P., & Velaga, N. R. (2017). Modelling driver distraction effects due to mobile phone use on reaction time. 

Transportation Research Part C: Emerging Technologies, 77, 351–365. doi:10.1016/j.trc.2017.02.007. 

[173] Yan, W., Xiang, W., Wong, S. C., Yan, X., Li, Y. C., & Hao, W. (2018). Effects of hands-free cellular phone conversational 

cognitive tasks on driving stability based on driving simulation experiment. Transportation Research Part F: Traffic Psychology 

and Behaviour, 58, 264–281. doi:10.1016/j.trf.2018.06.023. 

[174] Zhang, L., Cui, B., Yang, M., Guo, F., & Wang, J. (2019). Effect of using mobile phones on driver’s control behavior based 

on naturalistic driving data. International Journal of Environmental Research and Public Health, 16(8). 

doi:10.3390/ijerph16081464. 

[175] Kreusslein, M., Morgenstern, T., Petzoldt, T., Keinath, A., & Krems, J. F. (2020). Characterising mobile phone calls while 

driving on limited-access roads based on SHRP 2 naturalistic driving data. Transportation Research Part F: Traffic Psychology 

and Behaviour, 70, 208–222. doi:10.1016/j.trf.2020.03.002. 

[176] Choudhary, P., & Velaga, N. R. (2019). Driver behaviour at the onset of yellow signal: A comparative study of distraction 

caused by use of a phone and a music player. Transportation Research Part F: Traffic Psychology and Behaviour, 62, 135–148. 

doi:10.1016/j.trf.2018.12.022. 

[177] Arnedt, J. T., Wilde, G. J. S., Munt, P. W., & MacLean, A. W. (2001). How do prolonged wakefulness and alcohol compare in 

the decrements they produce on a simulated driving task? In Accident Analysis and Prevention (Vol. 33, Issue 3, pp. 337–344). 

doi:10.1016/S0001-4575(00)00047-6. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

403 

 

[178] Åkerstedt, T., Peters, B., Anund, A., & Kecklund, G. (2005). Impaired alertness and performance driving home from the night 

shift: A driving simulator study. Journal of Sleep Research, 14(1), 17–20. doi:10.1111/j.1365-2869.2004.00437.x. 

[179] Anderson, C., & Horne, J. A. (2006). Sleepiness enhances distraction during a monotonous task. Sleep, 29(4), 573–576. 

doi:10.1093/sleep/29.4.573. 

[180] Vakulin, A., Baulk, S. D., Catcheside, P. G., Anderson, R., Van Den Heuvel, C. J., Banks, S., & McEvoy, R. D. (2007). Effects 

of moderate sleep deprivation and low-dose alcohol on driving simulator performance and perception in young men. Sleep, 

30(10), 1327–1333. doi:10.1093/sleep/30.10.1327. 

[181] Jackson, M. L., Croft, R. J., Owens, K., Pierce, R. J., Kennedy, G. A., Crewther, D., & Howard, M. E. (2008). The effect of 

acute sleep deprivation on visual evoked potentials in professional drivers. Sleep, 31(9), 1261–1269. 

doi:10.5665/sleep/31.9.1261. 

[182] Anund, A., Fors, C., Ihlström, J., & Kecklund, G. (2018). An on-road study of sleepiness in split shifts among city bus drivers. 

Accident Analysis and Prevention, 114, 71–76. doi:10.1016/j.aap.2017.05.005. 

[183] Caponecchia, C., & Williamson, A. (2018). Drowsiness and driving performance on commuter trips. Journal of Safety 

Research, 66, 179–186. doi:10.1016/j.jsr.2018.07.003. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

404 

 

Appendix I 

Table A1. Summary of studies on the effect of Billboards on driving performance 

Author and Country Study Participants Considered Parameters Key findings 

Smiley et al. (2005) 

[159], Canada 
Naturalistic 16 drivers (age 25-50) 

Glance behavior, 

Headway 

Compared to static billboards, glances at video signs were related 

to a longer headway. 

Lee et al. (2007) [160], 

USA 
Naturalistic 

36 drivers (18 male, 18 

female) [younger age:18-35 

and older age:50-75] 

Glance behavior, Speed, 

Lane deviations 

Longer looks in the direction of electronic billboards. Higher 

speed variation due to billboards. More lane deviations due to the 

presence of digital and static billboards, 

Dukic et al. (2013) [35], 

Sweden 
Naturalistic 41 drivers (Age 35-55) Gaze behavior Electronic billboards attracted more glances than road signs. 

Belyusar et al. (2016) 

[7], USA 
Naturalistic 

123 drivers (younger age: 

20-29 and older age:60-69) 
Glance behavior 

Numerous glances towards Digital billboards had a duration 

greater than 2 sec. 

Stavrinos et al. (2016) 

[24], USA 
Simulation 

66 drivers (Young: 16-19; 

Middle: 35-55, Older: ≥65) 
Glance behavior 

It was confirmed that billboards did not affect glance pattern 

activity. 

Young et al. (2017) [13], 

Australia 
Naturalistic 

19 drivers (12 male, 7 

female) [age:22-47] 
Situation Awareness 

Static billboards had little effect on the structure or content of 

drivers' situation awareness. 

Mollu et al. (2018) [17], 

Belgium 
Simulation 

35 drivers (19 male, 16 

female) [age 22-66] 

Glance behavior, speed, 

reaction time 

More eye glances in brief billboard message display times. In the 

presence of a digital billboard, brake reaction time increased by 

1.5 times. 

Meuleners et al. (2020) 

[8], Australia 
Simulation 96 drivers (Age 18-76) 

Speed, lane deviation, 

headway, gaze fixation 

Complex content with short dwell time impaired driving 

performance 

(Sheykhfard & Haghighi 

(2019) [32], Iran 
Naturalistic 

78 drivers (42 male, 36 

female) [age 15-65] 
Distraction 

Drivers were more distracted during the weekend than on 

weekdays. 

Table A2. Summary of studies on the effect of Mobile phone use on driving performance 

Author and Country Study Participants Considered Parameters Key findings 

Alm & Nilsson, (1995) 

[161], Sweden 
Simulation 

40 drivers, (30 male, 10 

female) 

Reaction time, headway, 

lateral position 

Older drivers took a longer reaction time than younger drivers 

when they used mobile while driving. 

Patten et al. (2004) [97], 

Sweden 
Naturalistic 

40 drivers (32 male; 8 

female) [Age: 21-60] 
Reaction time 

The driver's reaction time increased considerably when engaged 

in a phone conversation while driving. 

Tornros & Bolling (2005) 

[162], Sweden 
Simulation 48 drivers (Age: 24-54) Lateral position 

higher lane deviation while dialing and less lane deviation while 

conversing 

Yannis et al. (2010) [163], 

Greece 
On-Road 

37 drivers (26 male; 11 

female) [Age:18-25] 
Speed and headway Speed reduced, and headway increased during phone use 

Backer-grøndahl & Sagberg 

(2011) [164], Norway 
Survey 9314 drivers Crash risk 

Drivers had a higher probability of crash when using a handheld 

phone than that of hands-free one. 

Owens et al. (2011) [90], 

USA 
On-Road 20 drivers (Age: 19-51) Reaction time, glance 

Older drivers spent more time texting on their phones and looked 

inside for longer periods. 

Al-darrab et al. (2009) 

[165], Saudi Arabia 
Naturalistic 27 drivers (Age;22-24) Reaction time 

The driver took a long time to apply the vehicle brake when they 

spent more time on a phone conversation. 

Negulescu et al. (2012) 

[166], Canada 
On-Road 

12 participants (8 male, 4 

female) [22-36] 

Total Eyes of Road Time 

(TEORT) 
While texting, TEORT increased four times. 

Rudin-Brown et al. (2013) 

[167], Australia 
Simulation 24 drivers (Age: 25-50) Speed, lane position 

Speed reduced and lane deviation increased in tunnel compared to 

the freeway while performing texting task 

Haque & Washington 

(2013) [168], Australia 
Simulation 32 drivers (Age: 21-26) Reaction time, 

The driver's reaction time was increased more than 40% when 

distracted. 

Klauer et al. (2014) [114], 

USA 
Naturalistic 

151 drivers (86 male, 65 

female) [Age: 16-72] 
Crash risk 

While performing secondary tasks in mobile, the danger of 

crashing increased. 

Tivesten & Dozza (2014) 

[169], Sweden 
Naturalistic 49 drivers Speed, glance behavior 

While performing visual-manual phone tasks (texting, dialing, 

reading), drivers had longer off-road glances. 

Young et al. (2014) [69], 

Australia 
Simulation 

24 drivers, (12 male; 12 

female) [Age; 25-50] 

Speed, lane deviation, 

eyes-off-road time 

Drivers spent 29% less time looking at forwarding roadway while 

mobile texting 

Yannis et al. (2014) [104], 

Greece 
Simulation 

34 drivers (19 male; 15 

female) [Age; 18-28] 
Speed, reaction time 

Decreased mean speed and increased mean reaction time due to 

mobile texting led to an increased crash probability. 

Stavrinos et al. (2015) 

[170], USA 
Simulation 

22 drivers (11 male, 11 

female) [Age: 16-18] 
Lane position Texting while driving increased variability of lane position. 

Thapa et al. (2015) [73], 

USA 
Simulation 

36 drivers (30 male; 6 

female) 
Speed, lane deviation 

Considerable lateral lane deviations from texting persisted for an 

average of 3.38 seconds after texting was stopped. 

Papadakaki et al. (2016) 

[171], Greece 
Simulation 50 drivers 

Steering position, lateral 

lane position 

Text-message reading and messaging had a considerable impact 

on steering position. 

Choudhary & Velaga 

(2017b) [172], India 
Simulation 100 drivers Reaction time 

Mobile conversation and texting increased drivers' reaction time 

in both pedestrian and rod crossing events. 

Yan et al. (2018) [173], 

China 
Simulation 

30 drivers, (19 males and 

11 female) [Age: 22-33] 

Reaction time, speed, time 

headway 

With an increase in the complexity of the mathematical 

computation task in mobile, the driver's brake reaction time 

increased. 



Civil Engineering Journal         Vol. 8, No. 02, February, 2022 

405 

 

Jeong & Liu (2019) [94], 

USA 
Simulation 

24 drivers (16 male, 8 

female) (Age: 19-31) 

Lane keeping, eye 

movement 

Drivers could not keep a steady lateral lane position on severe 

bend roads when distracted by a mobile phone. 

 Zhang et al. (2019) [174], 

China 
Naturalistic 60 drivers (Age: 35-50) Lane deviation, Speed 

Drivers exhibited higher lane deviation while texting. Drivers 

slowed down the vehicle while answering and dialing. 

Kreusslein et al. (2020) 

[175], Germany 
Naturalistic 3500 drivers Eye glance behavior 

Longer means off-road glances due to mobile dialing and 

searching for contacts tasks. 

Table A3. Summary of studies on the effect of in-built vehicle system on driving performance 

Author and Country Study Participants Considered Parameters Key findings 

Sodhi et al. (2002) 

[116], Spain 
Naturalistic 

25 drivers (16 male, 9 

female) 
Gaze behavior 

Longer off-road fixation durations were reported in radio tuning and rear-

view mirror checking activities. 

Stutts et al. (2005) 

[125], USA 
Naturalistic 

70 drivers (35 male, 35 

female) 

Steering wheel, eye glance, 

lateral vehicle control 

A higher percentage of drivers did not have their hands on the steering 

wheel while handling in-built vehicle systems. While operating in-built 

vehicle systems, more eyes glance inside the car rather than on the road, 

and lanes change frequently. 

Chisholm et al. (2008) 

[128], Canada 
Simulation 

19 drivers (10 male, 9 

female) [age 18-22] 
Glance behavior 

Difficult iPod tasks (those requiring more than two steps) were linked to 

increases in the car's duration and the number of glances. 

Young et al. (2012) 

[124], Australia 
Simulation 37 drivers (age-18-48) 

Eye fixation, Lateral 

vehicle control, headway 

While looking for songs, drivers spent 2.5 times longer looking away from 

the road. An increment of 0.4s was observed in the standard deviation of 

time headway while engaged in the iPod tasks. 

Klauer et al. (2014) 

[114], USA 
Naturalistic 

151 drivers, (86 male,65 

female) [age 18-72] 
Crash risk 

Compared to experienced drivers, novice drivers exhibited a higher 

probability of crash while engaged in the adjustment of radio and HVAC. 

Xian & Jin (2014) 

[113], China 
Simulation 18 drivers (20-31) 

Eye fixation, vehicle 

control, completion time 

Drivers spent 2.41 times longer looking away from the road when engaged 

in e-mail tasks. 

Dingus et al. (2016) 

[112], USA 
Naturalistic 3542 drivers (age 16-98) Crash risk 

The chance of crash increased when dealing with in-built vehicle systems 

(the radio, music player, and air conditioning). 

Choudhary & Velaga, 

(2019a) [176], India 
Simulation 74 drivers (age-18-53) 

Drivers’ stop/cross 

decisions at signalized 

intersections. 

The probability of crossing an intersection was lower while performing the 

music player tasks than while conversing on the phone. 

Choudhary & Velaga 

(2019b) [111], India 
Simulation 81 drivers 

Gap acceptance, accepted 

lag, maneuver completion 

time. 

The use of a music player while driving increased the gap acceptance rate 

while not influencing the acceptable lag or maneuver completion time, 

implying a higher crash risk. 

Table A4. Summary of studies on the effect of Sleepiness on driving performance 

Author and Country Study Participants 
Considered 

Parameters 
Key findings 

Gillberg et al. (1996) [143], 

Sweden 
Simulation 9 drivers 

Speed, lane position, 

reaction time 
Night driving was slower with higher speed variability 

Arnedt et al. (2001) [177], 

Canada 
Simulation 

18 drivers (Male, 

Age-19-35) 

Lane position, speed, 

off-road occurrence 

Driving performance dropped to the same level as that of a BAC of 0.05 

percent and 0.08 percent after 18.5 and 21 hours of awake, respectively. 

Hack et al. (2001) [153], 

UK 
Simulation 50 drivers 

Reaction time, off-road 

event 

Impairment degree of steering performance by 24 h without sleep and 

blood alcohol levels was same. 

Akerstedt et al. (2005) 

[178], Sweden 
Simulation 

10 drivers (5 male, 5 

female) 
Lane position 

Deviation of the lateral position of the vehicle increased from 18 to 43 cm 

when driving home from a night shift. 

Anderson & Horne (2006) 

[179], Australia 
Simulation 

16 drivers (8 male, 8 

female) [Age:21-25] 
Reaction time 

Sleepiness (5h sleep restriction) enhanced distraction during a 

Monotonous Task. 

Vakulin et al. (2007) [180], 

Australia 
Simulation 

21 drivers (age:18-

30) 

Steering deviation, 

breaking reaction time 

When 4 hours of sleep deprivation was paired with a 0.035g/dL dose of 

alcohol, steering deviation increased considerably. 

Jackson et al. (2008) [181], 

Australia 
Simulation 

19 drivers (18 male, 

1 female) 

Reaction time, driving 

errors 

Professional drivers took longer reaction time and increased errors of 

emission after 27h sleep deprivation. 

Abe et al.2010) [140], 

Japan 

In-depth crash 

investigation 
1772 drivers 

Headway, driving 

duration 

The likelihood of a rear-end collision was substantially linked to a sleep 

duration of fewer than 6 hours and an increase in driving spells. 

Anderson & Horne (2013) 

[131], Australia 
Simulation 

8 drivers, (age: 20-

26) 
Lane drift 

A five-hour sleep the night before an afternoon drive increased long 

distractions by 4 times. 

Aidman et al. (2018) [134], 

Australia 
Simulation 

11 drivers (6male, 

5female; Age:18-28) 
Lane position, speed 

Over 50 hours of sleep deprivation, drivers in both the placebo and 

caffeine groups (up to JDS=5) reported significant fluctuation in lateral 

lane position. 

Anund et al. (2018) [182], 

Sweden 
Naturalistic 

18 drivers, (9 male, 9 

female) 
Reaction time 

The Psychomotor Vigilance Task response time increased with split shift 

working. 

Caponecchia & Williamson 

(2018) [183], Australia 
Simulation 45 drivers 

Lane deviation, 

percent of the time 

spent speeding 

Performance impairments were most evident in the morning for those with 

2h sleep deprivation 

 


